
Abstract  

It is important to control whether dominant companies in particular market sectors follow 

laws and rules and do not abuse their dominance at the expense of weaker companies. This 

behaviour is likely to damage current or avoid the entry of new competitors, shrink the 

competition and set the environment for price changes the consumer is exposed to. The thesis 

clarifies the theoretical aspect of this issue and tries to apply it on the real case from the 

railway transport sector in order to describe the procedure of defining relevant market and 

market share and investigating the abusive behaviour. A questionnaire survey among railway 

passeners is an integral part of the thesis.  
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