
Abstract 

The aim of this Master’s thesis called “Personalisation of Polish political parties after 2005” 

is to examine the process of personalisation among selected Polish political parties between 

the parliamentary elections in 2005 and the parliamentary elections in 2015, and to determine 

whether personalisation of Polish political parties increased after 2005. The thesis is based 

around the most well-known theories of personalisation of politics and a number of 

assumptions articulated by Polish experts on the subject. Personalisation is examined 

predominantly at an institutional level. The theoretical part presents different approaches to 

research the phenomenon, and defines three main concepts: personalisation, 

presidentialisation, and celebritisation. Several important personalised projects carried out in 

Poland between 1989 and 2005 are also described. The empirical part of the thesis analyses 

the level and development of personalisation within and outside the selected Polish political 

parties. This thesis does not strive to extend the theoretical concepts of personalisation of 

politics; instead, it aims to enrich the research of Polish politics after 2005. 

 


