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Farmarské trhy a farméaiské obchody v Cesku Marie Syrovatkova

ABSTRAKT

Vznik farmafskych trhii (FT) a farmarskych obchod(i (FO) v Cesku je pokratovdnim expanze tzv.
nékolik dekad. APS jsou vysoce aktudlnim tématem, protoZe reaguji na rostouci obavy z negativnich
disledkd plsobeni globalizovaného konvenéniho potravinového systému na socidlni, ekonomické
i environmentalni aspekty vyroby, distribuce a spotfeby potravin. Rizné formy APS pfitom akcentuji
razné aspekty udrZitelnosti potravinového systému. FT a FO maji primarné zprostiedkovavat pfimy
prodej kvalitnich lokalnich vyrobkd od malych vyrobct, a tak podporovat mistni ekonomiku, rozvoj
venkova, ochranu zZivotniho prosttedi a zlepSovat kvalitu Zivota. Cilem predlozené dizertacni prace je
na zdkladé kombinace kvantitativnich a kvalitativnich vyzkumnych metod analyzovat vznik a pocatky
rozvoje APS ve stiedni Evropé. Na prikladu Ceska, s prihlédnutim ke komunistické minulosti regionu,
pak prace hodnoti prinosy APS k budovani udrzitelnéjsiho systému vyroby a spotfeby potravin i slabé
stranky tohoto svétového fenoménu v ¢eském kontextu a na zakladé rozboru poznatk( o dosavadnim
vyvoji a sou¢asném stavu FO a FT v Cesku i srovndni s vyvojem v zahraniéi poukaze na vyzvy, s jakymi
se APS jiz dnes potykaji nebo budou potykat v budoucnu. Zasadnimi teoretickymi problémy pro APS
jsou absence jednotné definice APS a protikladné pojeti konvencnich a alternativnich potravinovych
siti, jeZ je prekazkou pro vzajemné pozitivni plisobeni obou systéma. Hlavnim problémem ceskych FT
a FO, snimZ se béiné potykaji i rdzné formy APS v zahraniéi, je konvencionalizace, kterd spociva
v prebirani praktik typickych pro konvenéni potravinové sité, jez vSak ohroZuji autenticitu APS a tim
i dosahovani udrzitelnych cild jim pfipisovanych. Zaroven vsak APS celi konkurenci konvencnich
obchodnich retézcu, jez se snazi profitovat z popularity principd APS budovanim svych kampani na
¢eském pivodu a kvalité. Ceskd zkuSenost potvrzuje pochyby o schopnosti potravinovych hnuti
zavislych na spotiebitelské volbé dosahovat vytycenych udrzitelnych principd. FT a FO, jez operuji na
komeréni bazi, jsou nuceny vychdzet vstric pranim zakaznikd, ktera jsou casto v konfliktu s principy
APS. Hlavni pfinosy APS je tfeba hledat v pozitivnim vzoru pro konven¢ni potravinové systémy
a v podniceni verejné debaty o etice vyroby a spotfeby potravin. V kontextu opakovanych incident(
s pochybnou kvalitou potravin a praktikami konvenénich vyrobc( i prodejct v Cesku je tieba ocenit
pfinos APS motivovat spotiebitele k zajmu o kvalitu potravin. Dalsi vyzkum by mél smérovat do
dlikladného rozboru realnych benefitd, jez APS pfinasi vyrobcim a spotrebitelim, a do identifikace

faktorq, které jsou pro Uspéch autentickych APS klicové.
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UvoD

Farmarské trhy (FT) a farmaiské obchody (FO), které se v Cesku zadaly objevovat s pfelomem do
druhé dekady 21. stoleti, predstavovaly v polistopadovém vyvoji tuzemské maloobchodni sité
vyznamny zvrat. Zatimco od pocatku 90. let az dosud maloobchodni trendy urcovaly nové vznikajici
velkoplosna nakupni zafizeni fizend nadnarodnimi obchodnimi korporacemi, které jsou symbolem
masové spotieby, pomérné nahle se do popredi zajmu spotrebitelll dostaly kvalitni lokalni potraviny
vyrabéné tradi¢nimi postupy. Hlavnimi kanaly, kterymi se toto zboZi dostava k zakazniklm, se staly FT
a FO. Dodnes jsou FT a FO v Cesku nejroziitenéj$imi typy modernich alternativnich potravinovych siti
(APS), jejichz hlavnim cilem je vyrabét a distribuovat kvalitni potraviny mistniho plivodu udrZitelnym
zpUsobem, ktery bude vyhodny pro vyrobce i spotfebitele. Vznik, rozvoj a specifika vyvoje FT a FO

v Cesku stoji v centru zajmu této prace.

Kofeny rozvoje alternativnich trendl v zemédélsko-potravinaiském systému

APS zahrnuji rdznorodou smés aktivit, které se snaZi zajistit udrzitelnost potravinového systému
nekonvencnimi postupy. APS tak reaguji na silici obavy z neudrzitelnosti konvencniho potravinového
systému. Primyslové zemédélstvi, které produkuje potraviny pro konvencni potravinovy systém, je
primarné kritizovano pro neimérné dopady na Zivotni prostredi, jeho kritika vSak zahrnuje i "pozdné
kapitalistické obavy o lidska prava, socialni spravedInost a nespravedlivé obchodni vztahy" (Johnston
2008a v Isenhour 2011, s. 6). APS jsou tak i Sirsi kritikou globalizace a kapitalismu (Feinberg, West,
Brockington 2011). Rdzné typy APS pfitom vice ¢i méné akcentuji rizné aspekty udrzitelnosti.
Nékteré usiluji o spravedlivy obchod, v ramci néhoZ vyrobce obdrzi adekvatni odménu za svoji praci
zemédélskou vyrobu 3etrnou k Zivotnimu prostfedi. Rada hnuti zdGrazfiuje podporu mistnich
komunit a udrZitelnost venkova. Typickym rysem je zkracovani dodavatelskych fetézcl nebo primy
kontakt mezi vyrobcem a spotfebitelem. Specifickou formou APS je samozasobitelstvi. Zatimco
nékterd hnuti jsou zaloZzena na komunitni spolupraci a obcanskych aktivitach, jind jsou rozvijena

s pomoci neziskovych organizaci nebo mistnich samosprav a dalsi funguji na komercni bazi.

APS reaguji na neuspokojivou a paradoxni situaci, ve které se svétovy zemédeélsko-potravinafsky
systém v soucasnosti nachdazi. Na jedné strané se nedati uspokojit vyZivové potreby velké c¢asti
svétové populace Zijici v rozvojovych zemich, z nichz zhruba 795 milion( trpi podvyzivou (FAO 2015),
na druhé strané se konvencni zemédélstvi ve vyspélych zemich potyka s nadprodukci potravin, kterou

fesi napf. kvotami na produkci mléka nebo hleda pro zemédélské plodiny jiné vyuZiti (napt. ve vyrobé
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biopaliv). PFi zajistovani dostate¢ného mnozstvi kvalitni stravy dnes Celi svét fadé vyzev (Freibauer
a kol. 2011). Velké obavy vyvolava rist svétové populace, ktery v souvislosti s rlstem Zivotni Grovné
obyvatel svéta zplsobuje nejen rostouci poptavku po potravinach jako takovou, nybrz i vzrist zajmu
o potraviny energeticky narocné na vyrobu (predevsim maso), kterd negativné plsobi na Zivotni
prostfedi. Svétovy potravinovy systém ovliviuji i zmény klimatu, jejichz stdle markantnéjsim

dopadlim dnes zemédélsky sektor celi.

Konvencéni zemédélska vyroba, na jejiz soucasné problémy APS reaguji, prosla v uplynulém stoleti
zdsadni proménou, jak na zakladé regulacni teorie demonstrovali Atkins a Bowler (2001). Ke
stézejnim zménam doslo po druhé svétové valce, kdy se zadala rozvijet intenzivni kapitalisticky fizena
industrializovana zemédélskd vyroba zalozend na mechanizaci, hnojeni, Slechténi igenetickych
zadsazich a trvalém zdokonalovani produkce na zadkladé novych védeckych poznatk(i. Nové
technologie pfinesly vyrazné zefektivnéni vyroby potravin véetné trvanlivych i zcela novych potravin
(Atkins a Bowler 2001). Brzy se v3ak zacaly objevovat obavy z dopadll moderniho industrializovaného
zemédélstvi na Zivotni prostfedi i kvalitu jeho produkt(. Obavy o bezpecnost primyslové vyrabénych
potravin vyvolaly neddvno opakované odhalené pripady hromadnych nakaz zvifat (BSE, ptaci nebo
praseci chtipka). Zaroven panuje nejistota ohledné dopadd dlouhodobé konzumace primyslové
vyrabénych potravin na lidské zdravi. Ackoli vyroba potravin se dnes ve vyspélém svété potyka
s nezanedbatelnymi problémy, paradoxné jsou dlsledky primyslové zemédélské vyroby nejvic
ohroZeny zranitelné komunity v rozvojovém svété (Isenhour 2011 v Feinberg, West, Brockington
2011), které disponuji jen omezenymi prostiedky, jak jim celit. APS se snaZi na tyto problémy
reagovat predevsim dlrazem na lokalni vyrobu a spotiebu potravin, kterd obnasi nejen zkracovani
vzdalenosti, ze které potraviny ke spotrebiteli cestuji, ale také zkracovani dodavatelskych fetézcd,
idedIné ve formé primého prodeje. Konkrétni uplatnéni téchto principl v ¢eském prostredi se vénuji

publikace Syrovatkova, Hrabak, Spilkova (2015) a Syrovatkova (2016).

APS se svoji ¢innosti snaZi bojovat i se zménami ve strukture zemédélského sektoru, jez s sebou
industrializace zemédélstvi prinesla. V pribéhu druhé poloviny 20. stoleti se totiz rozvinula dudlni
struktura svétového zemédélstvi (Kloppenburg, Hendrickson, Stevenson 1996), kdy na jedné strané
existuji mali farmari a na druhé velci producenti. Stfedné velci vyrobci v podstaté vymizeli (Pierce
1994 a llbery, Bowler 1998 v Smithers, Lamarche, Joseph 2008). Zasadni zmény se udaly i v distribuci
a prodeji potravin. Obrovskou moc postupné ziskaly zemédélsko-potravinafské korporace. Vznik
nadnarodnich obchodnich korporaci vedl ke koncentraci rozhodujici sily. Podle Carolana (2012) se

maloobchod stal ,,nejmocnéjsim sektorem celého potravinového systému (s. 305). Nerovnovaha
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v mocenském usporadani zemédélsko-potravinaiského systému je stadlym zdrojem kritik, protoze
nahravd uprednostiiovani komercnich zajm( pred zajmy vefejnymi, a stavd se proto stéZejni
prekazkou na cesté ke spravedlivé distribuci kvalitnich, cenové a prostorové dostupnych potravin

mezi obyvateli planety.

Vyvoj globalniho potravinového systému vyvoldva vasnivé debaty o neudrZitelnosti pramyslové
vyroby potravin a jejich masové spotfeby jiz nékolik dekad. Védci, ktefi se udrzitelnosti vyroby
a spotfeby potravin zabyvaji, opakované vyjadfuji obavy z disledkd priimyslové zemédélské vyroby
(Feenstra 1997). UdrZitelnost potravinovych systém( je dlouhodobé tématem probiranym na
mezinarodni scéné vcéetné organd Evropské unie. "Evropa ucinnéji vyuzivajici zdroje" (,,A resource-
efficient Europe”) je stéZejni iniciativou strategie Evropa 2020 (,Europe 2020 Strategy” — European
commission 2010), kterd vytycuje cile, jichz chce Evropskd unie ve druhém desetileti 21. stoleti
dosahnout. Iniciativa klade ddraz na efektivni vyuzivani pfirodnich zdrojd, které je nezbytné pro
udrzitelny rozvoj Evropy, a poskytuje zdkladni rdmec pro rozvoj a implementaci politik pro zménu
klimatu, energie, dopravu, prdmysl, suroviny, zemédélstvi, rybolov, biodiverzitu a regionalni rozvoj.
Vyznam APS doklada to, Ze podpora rliznych forem APS ma v rozvojovych strategiich Evropské unie
své stalé misto (napf. systém regionalniho znaceni — European Commission 2015). APS predstavuji
jedinecny pristup, ktery komplexné reaguje na problémy vzeslé z konvencéniho primyslového
zemédélstvi i dominantniho systému distribuce a prodeje potravin. Snahy o skloubeni etickych,

ekonomickych i environmentalnich potfeb planety vSak pochopitelné nardzi na fradu prekazek.

APS vedle globalnich obav o udrzitelnost potravinového systému reflektuji i zménu role spotfebitele.
Zatimco v predchozi produktivistické fazi ekonomického vyvoje se pozornost soustfedila na vyrobce
(Hubbard 2009), v postproduktivistickém obdobi se do centra déni dostava spotiebitel. Beck (1992
cit. v Sassatelli 2006, s. 223 v Isenhour 2011, s. 9-10) dokonce hovoti o tom, Ze v obdobi pozdni
modernity, které v soucasnosti prozivdme, je demokracie vkladdana do rukou spotiebitell
(,democracy oriented to consumers” — Isenhour 2011, s. 10) namisto vyrobcu, kterym rozhodujici
ulohu prisuzovalo predchozi (moderni) obdobi. V pfipadé APS hraji vyznamnou ulohu spotrebitelé,
jejichz vzdélanost a zdjem o ,to, co jedi“, vzrista. VétSina geografickych publikaci o APS se ptitom
paradoxné soustfedi na produkéni ¢ast siti (Venn a kol. 2006). PrestozZe se fada zmén odehrava pravé
na strané spotrebitel(, rovnéz vétsina geografického vyzkumu zkouma dynamiku produkce potravin
(Goodman, Goodman 2009). Na nedostatek pozornosti vénované perspektivé spotrebiteld pfi
zkoumani APS upozorriuje i Tregear (2011). V obdobném duchu Guthrie a kol. (2006) vyzdvihuji

poptavku spotrebitelll po kvalitnich potravinach jako dulezity faktor rozvoje FT, jez povaZuji za
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druhou primyslovou revoluci, ktera vold po respektu k malym femesinikiim/vyrobctim. Pfedkladana
prace proto maloobchodni kontext a spotfebitelsky pohled povaZzuje za podstatny aspekt APS. Témto
tématlm se vénuji zvlasté publikace Spilkova, Fendrychova, Syrovatkova (2013) a Syrovatkova

(2016).

PFi studiu ¢eského prostiedi se nelze vyhnout otazce vlivu komunistické minulosti na sou¢asné Cesko.
| kdyz Sametova revoluce probéhla pred vice nez 25 lety a ¢eska spolecnost, politicka scéna i narodni
hospodarstvi prodélaly od té doby zdsadni transformaci, pozlstatky komunistické minulosti jsou stéle
patrné. Postsocialistické spolecnosti pfitom nejsou primarné nedovyvinuté spolecnosti, které spéji k
zapadnimu modelu, ale naopak zapadni spole¢nosti se od nich mohou mnoho naucit (Smith, Jehlicka
2007; Jehlicka, Kostelecky, Smith 2013). Komunisticky reZim indaslednd postkomunisticka
transformace na sebe v jednotlivych zemich braly riznou podobu (Herrschel 2007; lliner 1996), takze
zatimco v nékterych oblastech jsou si jednotlivé postkomunistické zemé podobné (napf. relativné
nizsi mira obcanské participace — Howard 2003), v jinych se od sebe tyto staty lisi (napf. pozice
soukromého sektoru na poéatku transformaéniho obdobi — vice viz Syrovatkova 2016). Pro Cesko je
z aspektl souvisejicich s APS charakteristicky nizky podil soukromych zemédélcl (Bicik, Janc¢ak 2005)
a vyrazné nadprlimérna velikost farmy v evropském méritku. V roce 2005 cinila primérna rozloha
obdélavané pudy na ¢eskych farmach 84,2 ha, zatimco v Evropské unii 11,9 ha (Directorate-General
for Agriculture and Rural Development 2008). Problematice struktury zemédélského sektoru v Cesku

a jeho vlivu na rozvoj FT a FO se vénuje publikace Syrovatkova, Hrabak, Spilkova (2015).

Rozvoj APS predstavuje zajimavy zvrat v kontextu polistopadového vyvoje tuzemské maloobchodni
sité. Podfadné postaveni maloobchodu v rdmci socialistického hospodafstvi a ndsledny transformacni
rozvoj v Cesku vedly k dominantnimu postaveni nadnarodnich korporaci na maloobchodnim trhu,
s tim souvisejicimu znacnému rozsifeni modernich velkoploSnych nakupnich zafizeni a relativné
vysokému poctu téchto zatizeni na obyvatele ve srovnani se zemémi Visegradské cCtyrky. Podle Gdajl
spole¢nosti CBRE mélo Cesko v roce 2014 320 m? nakupnich ploch na obyvatele, zatimco Slovensko
pouhych 280 m? Polsko 260 m? a Madarsko 215 m? (Vokurkova 2014) a v blizké budoucnosti se
zména trendu neocekdva. Diky prekotné postkomunistické transformaci prosel maloobchodni sektor
v pribéhu dvou desetileti proménou od sektoru kontrolovaného statem charakterizovaného
nedostatecnymi nakupnimi kapacitami i neuspokojivym sortimentem v dynamické vyspélé odvétvi
pfevainé fizené nadnarodnimi obchodnimi korporacemi a disponujici hojnosti nejmodernéjsich

nakupnich zafizeni (Spilkova 2012). Vznik FT a FO predstavuje vyznamnou kvalitativni zménu
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v polistopadovém maloobchodnim vyvoji. Po¢atky rozvoje FT v Cesku se zabyva publikace Spilkova,

Fendrychova, Syrovatkova (2013).

Rozvoj APS souvisi i se zménami spotrebitelskych preferenci, které se presouvaji od kvantity ke
kvalité. Spotfebni chovéni Cechil se vyznamné promémovalo po celou transformaéni éru. Zvlasté
u mladé generace Cech(l se rychle rozvinulo spotiebitelské chovani typické pro vyspélé zemé zapadni
Evropy (Friedlanderova, Tucek 2000). Nékterd specifika si vSak ¢esti spotiebitelé zachovali. Z hlediska
spotrebitelského chovani je pro konzumenty z postkomunistickych zemi typicka predevsim vyznamna
cenova orientace, jak dokladd studie Horské, Urgeové a Prokeinové (2011), podle nichZ jsou
obyvatelé Polska, Slovenska a Ceska typickymi cenové citlivymi zakazniky. FT a FO se viak v Cesku
staly populdrnimi i pfes vyssi cenovou citlivost ¢eskych spotfebitel(l. Cenova citlivost je pfitom natolik
vyznamnym rysem spotiebitelskych preferenci Cechtl, Ze je ji pripisovan podil na poklesu kvality
potravin na ceském trhu v poslednich dvou dekadach, protoZe obchodni fetézce jsou obvifiovany
z prilisného tlaku na sniZzovani ceny vyrobk(, ¢imZ producenty nuti sniZzovat vyrobni naklady i za cenu
pouZivani méné kvalitnich surovin (Syrovatkova 2016). Cést ceskych spotiebitel(l na neuspokojivou
kvalitu potravin v konvencéni obchodni siti reaguje poptavkou po kvalitnich farmarskych potravinach.

Vlivem cenové citlivosti ceskych zakaznikd na rozvoj APS se zabyva publikace Syrovatkova (2016).

Cile prace
Predkladand prace se zabyva alternativnimi potravinovymi sitémi (APS) v postkomunistickém
kontextu, konkrétné se zamétuje na rozvoj FT a FO v Cesku, které prosazuji predevsim lokalni vyrobu

a spottfebu potravin. Nasledujici kapitola pfiblizuje konkrétni cile dizertani prace.

Novodobé APS se do Ceska rozsifily ze zemi zapadni Evropy a severni Ameriky. V nékterych téchto
zemich pfitom APS v rliznych formach pusobily i po nékolik dekad, nez se s nimi seznamili cesti
spotiebitelé. Delsi historie APS vtéchto zemich umozZniuje tézZit z pomérné rozsahlé odborné
zahranicni literatury zabyvajici se timto fenoménem. Na druhou stranu existuje jen velmi malo
literatury o APS v zemich stfedni a vychodni Evropy, kde se APS zacaly rozvijet teprve nedavno.
Srovnani s poznatky ze zdpadoevropskych zemi mimo jiné umoznuje vyuzit zkuSenosti, jak se APS

vyrovnavaji s méné priznivymi obdobimi ekonomického vyvoje.

1. Prace si proto klade za cil na piikladu Ceska prohloubit poznani o podobé fenoménu APS
v zemich stfedni Evropy s pfihlédnutim ke komunistické minulosti regionu. Zdmérem prace

pfitom je nejen rozbor problematiky v ceském prostredi, ale i rozsifeni zabéru prace
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o mezinarodni perspektivu studiem zkuSenosti z irskych FT a vyvozenim ponauceni pro ceské

prostredi.

Vyroba potravin ma zasadni vliv na vyuziti pady (Feinberg, West, Brockington 2011). Jejich distribuce
navic definuje prostorové vztahy mezi méstem a venkovem. Spotiebitelské preference ve vybéru
potravin podléhaji nejen geografickym podminkdm lokalit, ale jsou i kulturné podminéné.
Potravinovy systém proto predstavuje vysoce komplexni soustavu, ktera si vyzaduje celistvé
uchopeni problematiky, které nabizi pravé geografie. Pfedklddand prdace chce tedy pfispét ke
geografické tradici komplexniho studia, které zohledriuje rizné aktéry, rysy a faktory ovliviujici
prostfedi ¢eskych FT a FO. V duchu doporuceni Tregear (2011) tato prace rozsifuje poznani o APS
o nova teoreticka vychodiska. Prace stoji na pomezi geografie maloobchodu a spotreby, zemédélstvi
a vyroby potravin, ale dotykd se i rozvoje venkova, méstského planovani a udrzitelnosti venkovskych
i méstskych komunit. Zahrnuje perspektivu spotrebitell, distributord a prodejcl potravin, ale
zkouma také vyrobni potencidl ceského zemédélského sektoru uspokojovat poptdvku po lokalnich

kvalitnich potravinach.

2. Na zadkladé komplexni geografické analyzy problematiky FT a FO v Cesku, ktera vychazi
v zasadé zgeografie maloobchodu a spotrfeby, avSak pracuje i spoznatky geografie
zemédélstvi a rozvoje venkova, si tato prace klade za cil zhodnotit pfinosy APS k budovani

udrzitelnéjsiho systému vyroby a spotifeby potravin v ¢eském kontextu.

Konvencni potravinovy systém moderni doby je plné globalizovany a v rdmci uspokojovani hladu
a chuti svétové populace dochazi k presuniim semen a sazenic, krmiv, potravin a surovin potfebnych
pro jejich vyrobu napfi¢ zemékouli. Naproti tomu APS se snaZi o tzv. relokalizaci (,relocalization” —
Sage 2012, s. 3) jidla, ktera klade dlraz na geograficky blizkou vyrobu i spotfebu potravin pfi zajisténi
spravedlivych odmén pro vyrobce a zachovani vysoké kvality potravin za pfijatelné ceny. Pfesto i APS
podléhaji trznim zakonitostem (Tregear 2011) a musi celit tlakim na sniZovani cen, zvySovani
konkurenceschopnosti rozsifovanim sortimentu o zboZi neodpovidajici principdm APS a udrzeni

pritazlivosti pro zakazniky i pres sezénnost mistni zemédélské vyroby.

3. PredloZend prace proto chce na zakladé poznatk( o dosavadnim vyvoji a soucasném stavu FO
a FT v Cesku i srovndni s vyvojem v jinych zemich poukazat na vyzvy, s jakymi se tyto sité jiz
dnes potykaji nebo budou potykat v budoucnu, ¢imZz umoZzniuje Iépe porozumét moznostem

APS dosahovat udrzitelnych principQ, jez si vytycily.
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Struktura prace

PredloZend prace se po Uvodu a vymezeni cilll prace soustfedi na rozbor teoreticko-metodologického
ramce pro studium APS, v rdmci néhoz rozebira predevsim problém chybéjici jednotné definice APS
a souvisejici problematiku dichotomického vymezeni alternativnich a konvencnich potravinovych siti.
Soucasti kapitoly je i rozbor geografickych vychodisek prace a datovych zdrojl pro studium APS. Treti
kapitola nejprve v kratkosti pfibliZi okolnosti vzniku FT a FO v Cesku a poté se soustfedi na vychozi
principy APS (tj. lokdlni koncept a pfimy prodej), které jsou stéZejni pro empirické studie tvofici
praktickou ¢ast této prdce. Protoze vrozvoji APS hraji vyznamnou ulohu spotiebitelé a jejich
pozadavky, zabyva se kapitola i motivacemi spotrebitelll pro upfednostiovani APS. Kapitolu uzavira
pojednani o vztahu mésta a venkova, ktery se APS snaZi oZivovat. Ve cCtvrté kapitole autorka
identifikuje hlavni vyzvy, kterym koncept APS celi, tj. obavy z konvencionalizace APS a také jejich
socidlni exkluzivitu. Pata kapitola rozebira pfinosy pripisované APS i slabé stranky tohoto konceptu.
Sesta kapitola diskutuje budoucnost APS. Sedma kapitola prinasi pfehled odbornych publikaci, které
tvofi empirickou ¢ast predloZzené prace. Zavérecnd osma kapitola shrnuje specifika vyvoje APS

v Cesku a diskutuje jejich budoucnost v ¢eském kontextu.
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PREDSTAVENI PUBLIKACI

Nasledujici kapitola pfedstavuje odborné c¢lanky, které tvofi empirickou ¢ast predloZené prace. Prvni
publikace se zabyva pocatky vzniku FT v Cesku. Specifika vyvoje FT v tuzemsku zkouma z pohledu
zakaznikd i provozovatelG FT. Druha publikace studuje strukturu zemédélského sektoru v Cesku
z hlediska potencidlu pro zdsobovani Ceskych FT. Treti publikace vychazi z irské zkuSenosti s FT
azabyva se faktory, které ohroZuji jejich autenticitu. Ctvrtd publikace se vé&nuje zvlastnostem
fenoménu FO v Cesku zpohledu jejich provozovatel(; sleduje, sjakymi prekazkami se jejich
provozovatelé potykaji a jak pristupuji k zakladnim principdm APS, jako je lokalni koncept nebo pfimy

prode;j.

Farmarské trhy v Praze: nova vyzva v méstském nakupnim prostoru

Text s nazvem ,Farmers’ markets in Prague: a new challenge within the urban shoppingscape”
(Spilkova, Fendrychova, Syrovatkova 2013) se zabyva pocatky rozvoje FT v Cesku, z nichZ prvni se
objevily jiz na konci roku 2009. Rozvoj FT je pfitom v kontrastu k neddvné zasadni transformaci
maloobchodu, kterd nasledovala po socialistické ére, jez trpéla nedostatecnymi nakupnimi
prilezitostmi. Zatimco v transformaénim obdobi se rozvijel masovy zplsob nakupovani v nové
vznikajicich  velkoploSnych ndkupnich zafizenich, rozvoj FT dokldada rozmach opacéného
spotrebitelského trendu, ktery upfednostiuje kvalitu, lokalni produkty a intimni atmosféru pfi

nakupovani.

Zatimco zahrani¢ni FT i dalsi formy APS byvaji ¢asto obvifiovany ze socidlni exkluzivity, prizkum
provedeny na prazskych trzich neprokdzal signifikantni miru socidlniho vylouceni. Mezi ptijmem
domacnosti a pravdépodobnosti nakupovat na FT neexistuje ptfima souvislost. K faktor(im, které
ovliviiuji, zda spotfebitel bude nakupovat na FT, patfi osobni chuté, zajem o zdravé stravovani
a o ochranu Zivotniho prostfedi i dopravni dosazitelnost FT. Ackoli ¢esti spotfebitelé jevi mensi zajem
o environmentalni otdzky nebo podporu komunitdm ve srovnani se zakazniky FT v zahranidi,
nakupovani na FT uréitou etickou dimenzi obnasi i v Cesku. Hlavni motivaci je nicméné pfistup ke
kvalitn&j$im potravindm, kterou podle zprav v médiich konvenéni fetézce v Cesku ne vidy nabizi.

Zakaznici ocenuji i pratelskou neformalni atmosféru FT.

Provedené setieni odhalilo, Ze rozvoj APS je v trznim prostredi postsocialistické ekonomiky pohanén
odlignymi faktory ne? v zemich zépadni Evropy a severni Ameriky, odkud se APS do Ceska rozsifily.

Neexistuji vSak dlkazy o specifické socialni konstrukci jednotlivych trha a jejich zdkaznicka struktura
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zavisi spide na samotném umisténi trhu v rdmci méstské struktury. Cesti spotiebitelé vitaji FT jako
jedineCny nakupni zaZitek, ktery béhem éry velkoploSnych ndkupnich zafizeni béhem
postkomunistické transformace témér vymizel. Ceské spotfebitelské navyky se posouvaji k eti¢t&jsim
hodnotam, pfi¢iny a okolnosti tohoto procesu se vSak od Zapadu odliSuji, protoZe jsou odrazem

specifickych podminek postsocialistické ekonomiky a spole¢nosti.

Hlavni p¥inos ¢lanku spociva v tom, Ze zachycuje situaci na zacatku rozvoje FT v Cesku, vysledky tedy
odhaluji pocatecni potize, kterym FT Celily. Z geografického hlediska je cenné, Ze ¢lanek zkoumal
vztah mezi vnitfni strukturou a organizaci mésta a charakterem FT. Uzite¢né jsou i vhledy do
sociodemografickych charakteristik zdkaznik( FT, na zdkladé nichZ lze fici, ze praiské FT netrpi
vyznamnou socialni exkluzivitou. DllezZitym rysem ¢lanku je, Ze kombinuje hodnoceni FT z hlediska

jejich zakaznikl i organizatord, coz umoznuje komplexnéjsi porozuméni danému fenoménu.

Lokalni vyzva farmaiskych trhi: potencial mistni vyroby potravin pro nové

vznikajici farmarské trhy v Cesku

Cldnek ,Farmers’ markets’ locavore challenge: The potential of local food production for newly
emerged farmers’ markets in Czechia” (Syrovatkova, Hrabak, Spilkova 2015) se zabyval skute¢nym
potencidlem ¢eského zemédélstvi zasobovat nedavno vzniklou sit FT. FT v Cesku se vyvinuly v reakci
na rostouci poptavku po lokalnich a kvalitnich produktech ze strany méstskych spotiebitell. BEhem
tfech let od vzniku prvnich FT v celé zemi vzniklo zhruba 170 FT. Ackoli se zd3, Ze FT nabizeji rostouci
skupiné malych farmara slibnou Sanci k zahajeni udrzitelného podnikani, pfedchozi vyzkum ukazal, Ze
organizatofri FT se potykaji s nedostatkem potencialnich dodavateld (Spilkova, Perlin 2013). Kritickym
faktorem pro daldi rozvoj FT v Cesku se proto zda byt predeviim malad dGvéra farmar ve vlastni
marketingové schopnosti a jejich obavy z toho, zda by se zdsobovanim FT mohli uzivit i pfes jejich

sezonni provoz.

Vyuziti pldy z hlediska péstovani plodin odpovida ptfirodnimu potencidlu danych oblasti, zatimco
rozmisténi pravnich forem zemédélskych podnik( je déano spise historickym vyvojem. Ceské
zemédélstvi nabizi vcelku slibny potencial pro zasobovani rozvijejicich se FT. Rostlinné i Zivocisné
vyrobé se vénuje pomérné velké mnozstvi malych farmarid. Mnoho z nich se nachazi v blizkosti
vétsSich mést, Ize je tedy oznacit za prfiméstské zemédeélce, ktefi jsou pro FT zdsadni. Rovnéz sektor
malych farmar, ktefi sami zpracovavaji svoje produkty, naznacuje dobré vyhlidky pro zasobovani FT.

Nelze oviem opomenout, Ze oficidlni statisticka data teoreticky indikuji vysoky pocet malych farmara,
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pro které ve skutecnosti neni zemédélska vyroba hlavnim zaméstnanim, a proto maji jen maly

potencial vybudovat vydélecné podnikani.

V praxi je ptimy prodej vlastnich produktl na FT jedinym zdrojem pfijmU jen pro malou ¢ast stankara.
Mnoho farmara si udrzuje vazby na konvencni obchodniky, i kdyZ se stanou prodejci na FT. Vzhledem
ke komunistické minulosti zemé z(stdvali farmafi i v transformaénim obdobi dlouho ,pouhymi“
producenty, ktefi svoje produkty prodavali velkym zpracovatelim a obchodnikim. Farmari tak
mohou pocitovat nedostatek zkusenosti s prodejem a marketingovymi strategiemi, a proto se obavat
vstupu do nezndmého obchodniho prostfedi. Organizatofi FT na druhou stranu musi peclivé

kontrolovat plvod zboZi, které se na jejich FT prodava, aby nedochazelo k podvodim s plivodem

farmarskych produkta.

Hlavni pfinos ¢lanku lezi v analyze FT z pohledu potencialni nabidky zboZi pro FT, ktera doposud
nebyla v Cesku realizovana. Z metodologického hlediska je cenné, e studie vychazi z kvantitativni
analyzy oficialnich statistickych dat, ktera se ve vyzkumu APS vyskytuje ziidka. Clanek také predklada
ukazku prekotné adaptace stfedoevropské spolecnosti na podminky volného trhu v jedné konkrétni
oblasti hospodarstvi a pfindsi podrobnosti o tézkostech, kterym ceské FT Celi. Dalezitym zjisténim je,
Ze Cesky zemédélsky sektor ma potencial zasobovat rozvijejici se sit FT, i kdyZz mali zemédélci Celi pfi
svém hospodareni fadé prekazek zplsobenych nejen konkurenci ze strany velkych agropodnikd, ale

i komunistickym odkazem a platnou legislativou.

Hrozba pro autenticitu farmarskych trhi: ponauceni z Irska

Cldnek “Authenticity threats on farmers' markets: a lesson gained from lIreland” (Syrovétkova,
Spilkova 2015) se zaméruje na trendy v praxi FT, které ohroZuji jejich autenticitou, jeZ je strategicka
pro budoucnost FT. Na zakladé rozboru téchto trend( v praktikovani FT predklada c¢lanek pouceni
vyuZitelnd v praxi ¢eskych FT. Clanek vychazi ze studie provedené na irskych FT, které v porovnani

s ¢eskymi FT existuji delSi dobu, a jsou proto zdrojem cennych zkusenosti.

V Irsku i v Cesku je vieobecnd nedfivéra v konvenéni potravinové fetézce jednim z hlavnich faktor(,
které stoji za Uspéchem FT. V praxi Ceskych i irskych FT se rovnéz objevuji obdobné praktiky, které
jsou v rozporu s udrzitelnymi principy spojovanymi s APS. V Cesku jsou pak nékteré tyto praktiky
navic kombinovany s faktory, které souvisi s komunistickym dédictvim zemé. Mezi obecné
problematické praktiky, které se objevuji na FT v Cesku i Irsku, patfi socidlni exkluzivita

a konvencionalizace. FT jsou dlouhodobé obvinovany ze socidlni vyluénosti zplsobené vysokymi
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cenami, jeZ jsou dUsledkem poZadavku na autenticitu FT (kvalitni ingredience, velka ¢ast rucni prace,
lokdlni plvod surovin a zpracovani). Tyto praktiky jsou vsak v rozporu s podstatou APS, kterd si

zakladd na rovném pfistupu ke kvalitnim potravinam.

Na FT se také nezfidka objevuje tendence k tzv. konvencionalizaci (Ustupky od principQ FT). Ta
vyvolava obavy z prevzeti negativnich aspektl konvencnich potravinovych retézcll, a tim i ze ztraty
autenticity FT. Na druhou stranu konvencionalizace zvySuje atraktivitu FT, ktera je pro jejich Uspéch
zasadni. Irské i Ceské FT tak nezfidka lakaji zakazniky nelokalnimi a exotickymi potravinami, hotovym
jidlem do ruky a zabavnimi moznostmi. Faktory souvisejici s postkomunistickym dédictvim zahrnuji
predevsim podkopavani autenticity FT incidenty, kdy doSlo k podvodim s plivodem potravin
proddvanych na FT, a obavy o dlouhodobou Zivotaschopnost FT s ohledem na praktiky v fizeni FT
(pfedevSim malé zapojeni farmar( do organizace FT, které tak casto reflektuje spisS zajmy

organizatord neZ vyrobcl) a na nevhodnou strukturu zemédeélského sektoru.

Hlavni pfinos ¢lanku spociva v predstaveni zjisténi ze dvou rliznych geografickych kontext( v jednom
textu. Irskd zkusenost umozniuje formulovat zavéry, jez pomahaji lépe porozumét problémim,
s nimiz se potykaji ceské FT. Napf. blizsi pohled na prekdzky, se kterymi se potykaji irsti stankafi,
umoZfuje |épe porozumét malému zajmu &eskych producent( stat se prodejci na FT. Clanek také
potvrzuje, Ze pti hodnoceni schopnosti FT dostat principlim, které jsou jim prisuzovany, je tfeba vzit
v Uvahu politicky a socioekonomicky kontext, protoZe tradice ve (formalnich i neformalnich)
zplsobech ziskavani potravin, ekonomicka situace i podminky zemédélské produkce jsou geograficky

riznorodé.

Adaptace konceptu lokalnich potravin v postkomunistickém kontextu:

farmarské obchody v Cesku

Clanek “The adoption of a local food concept in post-communist context: Farm shops in Czechia“
(Syrovatkova 2016) se zabyva rozvojem FO v postkomunistickém kontextu a zkoumad, jakym
zpGsobem jsou v Cesku uplatiiovany zakladni principy APS jako kvalita potravin, podpora drobnym
farmardm, kratké dodavatelské retézce, spravedlivé jednani s farmari a socialni spravedinost typicka
pro AFN z pohledu provozovatell FO v Cesku. Kratce po otevieni prvniho FO v roce 2010 se FO

v Cesku staly samostatnym fenoménem s nezavislymi obchody i sitémi ¢&i Fetézci FO.
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Pfestoze se vyvoj FO v Cesku ubird obdobnym smérem jako v zemich bez komunistické zkusenosti, je
proces jejich rozvoje v tuzemsku ovliviiovan komunistickou minulosti zemé, jejimz dlisledkem je
specifickd struktura zemédélského sektoru a casteéné také poptavka spotiebitelll po kvalitnich
potravinach. Ta souvisi s kritizovanou kvalitou potravin v konvencni obchodni siti, ktera je
pricitana vysoké cenové citlivosti velké ¢asti Ceské populace béhem transformacniho obdobi. Zatimco
poptavka spotrebiteld po kvalitnich potravinach pfispéla k rozvoji lokalniho potravinového hnuti
v Cesku, nevhodnd struktura zemédélského sektoru s malym mnozstvim drobnych farmaia vyvoj FO
spiSe brzdi a pfispiva ke skutecnosti, Ze ¢esti provozovatelé FO funguji vétSinou jako prostfednici
mezi vyrobci a spottebiteli v kontrastu k ¢eskym FT, které primdrné umoziuji prodej zbozi od vyrobce

primo spotrebiteli.

Cesti provozovatelé FO jsou nicméné dobie obeznameni s udrZitelnymi principy lokalniho konceptu.
Navic se oteviené distancuji od neetickych praktik, kvili kterym jsou dlouhodobé kritizovani velci
obchodnici plisobici v Cesku. Definice lokdlniho plvodu je mezi ¢eskymi provozovateli FO chapéna
riznorodé a pohybuje od lokalni po narodni Uroven, ¢imZ se tuzemska praxe nijak nelisi od praktik

zjisténych v zahranici (llbery, Maye 2006).

Hlavni pFinos prace spociva v tom, Ze se studie jako prvni v Cesku vénuje pohledu provozovateld FO
na jejich podnikani. Tento pfistup umozZniuje lépe porozumét specifickému zplsobu usporadani FO
v Cesku, které sice funguji na principech kratkych dodavatelskych fetézct tim, Ze nakupuji zboZi
primo od vyrobcl bez vyuZivani prostfednikd, zaroven vsak vytvari nabidku vétsiho mnozstvi zbozi od
rdznych vyrobcl na jednom misté. JelikoZ farmafri, ktefi provozuji vlastni FO, se potykaji s nemalymi
prekazkami, ma cesky typ FO, ktery je zaméfen vyhradné na prodej, urcity potencial k rlstu, protoze
ma i své vyhody. Nelze pfitom vSak podcefiovat hrozbu konvencionalizace FO, které jsou vedeny

obchodniky bez vlastnich zkusenosti s farmarenim.
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ZAVER

Cilem predlozené dizertacni prace bylo prozkoumat vznik a pocatky rozvoje alternativnich
potravinovych siti ve stfedni Evropé na pfikladu Ceska s pfihlédnutim ke komunistické minulosti
regionu, zhodnotit pfinosy APS k budovani udrzitelnéjSiho systému vyroby a spotieby potravin i slabé
stranky tohoto svétového fenoménu v ¢eském kontextu a na zakladé rozboru poznatk( o dosavadnim

vyvoji a soucasném stavu FO a FT v Cesku i srovnani s vyvojem v zahraniéi poukazat na vyzvy, s jakymi

se APS jiz dnes potykaji nebo budou potykat v budoucnu.

Teoreticka cast dizertace pojednava o zdkladnich principech APS a souvisejicich problematickych
aspektech, které jsou stézejni pro jejich uUspésny vyvoj v Ceském kontextu. Empiricky vyzkum
provedeny v rdmci dizertace byl zaméren na nasledujici klicova témata ceskych FT a FO: lokalni
plavod, pfimy prodej, postoje spotrebitelll k FT a FO, vztah mésta a venkova v ramci APS a také jejich
vliv na rozvoj venkova. Hlavni pfinos prace spocivd obecné v komplexnim geografickém pojeti
problematiky a konkrétné v kombinaci pfistupl z geografie maloobchodu, zemédélstvi a venkova.
Prace umoziiuje sledovat vznik FT a FO v Cesku na pozadi promén spotfebniho chovéni Cechd, které
s sebou pfinesl prechod od centralné planované k trini ekonomice, a rozsifuje poznatky o dalsi etapé
vyvoje Ceské maloobchodni sité, jez je pokracovanim neddvné prekotné postkomunistické

transformace maloobchodni sité v tuzemsku.

Podle zavéra uskutecénénych vyzkum( sehravd dédictvi socialistického hospodareni i vice jak dvacet
let po Sametové revoluci v rozvoji FT a FO svoji roli jak ve zdédéné struktufe zemédélského sektoru
s relativné malym podilem malych farmari, ktefi jsou typickymi dodavateli FT a FO (Syrovatkova,
Hrabak, Spilkova 2015), tak i ve spotiebitelském chovani, které v reakci na problematickou kvalitu
potravin v konvencni obchodni siti poptavku po kvalitnich potravinach vyvolalo (Syrovatkova 2016).
Vedle spotfebitelll nespokojenych s kvalitou potravin v konvenéni obchodni siti byli dalSim hybatelem
rozvoje FT a FO v Cesku drobni ¢esti zemédélci hledajici nové prodejni kanaly (Syrovatkova 2016),
protoZe velké obchodni Fetézce, které se béhem transformacniho obdobi staly rozhodujici silou
ceského maloobchodu, o spoluprdci s nimi nejevily zdjem. Ve vyvoji ¢eskych FT a FO i v jejich
organizac¢nim usporadani sehrdva svoji roli i chybéjici tradice obcanské angaZovanosti, jiz socialistické
obdobi prerusilo, a ktera je v zemich s delsi tradici APS typickym hybatelem jejich rozvoje. Na zakladé
realizovanych $etieni Ize za nejvétsi vyzvy pro budouci vyvoj FT a FO v Cesku povaZovat predeviim
hrozbu ztraty autenticity APS plynouci z jejich konvencionalizace, kterd se vyznacuje prejimanim

praktik typickych pro konvencni potravinové systémy.

15



Alternativni potravinové sité v postkomunistickém kontextu:
Farmarské trhy a farméaiské obchody v Cesku Marie Syrovatkova

Studium APS i vyhodnoceni pfinosu APS k budovani udrzitelnéjsiho systému vyroby a spotieby
potravin komplikuje absence obecné platné definice APS a jejich podtypl. BéZné uZivané statistické
kategorie jen malokdy reflektuji specifika APS, a proto se potykame i s nedostatkem kvantitativnich
studii na toto téma. Védecky vyzkum zaméreny na APS musi spoléhat na primarni sbér dat v rdmci
pripadovych studii, coZ ztéZuje mozZnosti komparace zavérd z raznych studii, jak doklada i tato prace
(Syrovatkova, Spilkova 2015). Absence jednotné definice APS je odvislda od stale probihajiciho
dynamického vyvoje APS (Jarosz 2008) i od riznorodosti pfistup(l, které APS zahrnuji. Velka diverzita
typa APS zdroven odpovidd i rlGznorodosti geografickych kontextl, ve kterych APS plsobi.
S problémem chybéjici definice APS souvisi i komplikace plynouci z protikladného pojeti
alternativnich a konvencnich potravinovych siti, jez je prekdikou pro jejich vzajemné pozitivni

pUsobeni.

PrestoZe zavéry provedenych vyzkumi poukazuji na nepopiratelny vliv komunistické minulosti na
iniciaéni fazi vyvoje FT a FO v Cesku i na nékteré aspekty jejich daliho rozvoje, smétuji ¢eské FT a FO
ve vyvoji obdobnym smérem jako jejich protéjsky v zahranici. Rozvoj FT a FO v Cesku je pokracovanim
expanze APS z jinych zemi a potvrzuje silny vliv zdpadni kultury na tuzemsky vyvoj po padu Zelezné
opony. Vystupy predlozené dizertacni prace potvrzuji potfebu studia fenoménid s respektem ke
geografickému kontextu vcetné jejich komparace, jiz tato pradce mimo jiné predklada (Syrovatkova,
Spilkova 2015). Dalsim dulezitym momentem v rozvoji pozndni o APS bude srovnani jejich vyvoje

v Cesku s jinymi postkomunistickymi zemémi, kam APS také postupné expanduiji.

Rozvoj APS v Cesku od pocatku charakterizuje nezkusenost Gradd s takovym typem vyroby
a distribuce potravin. Bude proto zajimavé sledovat, jak ¢esky trh s lokdlnimi potravinami ovlivni
legislativni zmény v definovéni ¢eského plivodu avizované MZe CR (Kucera 2015), jeho? vhodnost je
v soucasnosti zpochybriovana prodejci i spotfebiteli (Syrovatkova 2016). Po prvotnim rozvoji a ristu
Ize Fici, Ze FT a FO v Cesku nepfedstavuji pouhy kratkodoby trend, ale je tfeba chapat je jako nedilnou
soucast ceské maloobchodni sité. Zajem Cechd o kvalitni potraviny mistniho ptvodu je vyraznym
rysem soudasnych tuzemskych spotiebitelskych trendl. Z hlediska daldiho vyvoje FT a FO v Cesku
budou vedle zmén v politickych nafizenich a v zemédélsko-potravinarskych odvétvich hrat dalezitou
ulohu i nové spotrebitelské trendy, které do Ceska pfijdou ze zemi zapadni Evropy a severni Ameriky,
z nich? k ndm vétsina novych mddnich vin pfichazi. APS v Cesku predstavuji mimoradné dynamicky
systém, ktery se neustale vyviji, a proto i v blizké dobé jisté nabidne nové podnéty k vyzkumu, at jiz

na strané vyrobcl potravin, jejich prodejcl nebo spotiebiteld.
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Alternative food networks in a post-communist context:
Farmers’ markets and farm shops in Czechia Marie Syrovatkova

ABSTRACT

The emergence of farmers’ markets (FMs) and farm shops (FSs) in Czechia is a follow-up of the
expansion of alternative food networks (AFNs) from Western Europe and North America where they
have been developing for several decades. AFNs are an up-to-date topic as they respond to the
growing concerns about the negative effects of the globalized conventional food system on social,
economic and environmental aspects of food production, distribution and consumption. Each form
of AFNs emphasizes a different aspect of the food system sustainability. FMs and FSs should primarily
enable direct selling of quality local products made by small producers to support local economy,
rural development, environmental protection and to improve quality of life. Based on a combination
of quantitative and qualitative methods, the aim of the dissertation is to explore the emergence and
development of AFNs in Central Europe. Using the example of Czechia, considering the communist
past of the region, the work evaluates the contribution of AFNs to build a more sustainable system of
food production and consumption and the weak points of the phenomenon in Czechia and, using a
comparison of the AFN evolution elsewhere, points out challenges which AFNs face or will face in the
future. Major theoretical problems of AFNs are that no universal definition of AFNs exists and that
conventional and alternative food networks are in opposition to each other which prevents mutual
positive influence. The main problem of Czech FMs and FSs, also experienced by AFNs elsewhere, is
the conventionalisation which lies in adopting practices typical for conventional food networks that
endangers the authenticity of AFNs, thus the achievement of sustainable goals ascribed to them.
AFNs also face the competition of conventional retail chains which show attempts to make profit
from the popularity of AFN principles by building campaigns on the Czech origin and quality. The
Czech experience confirms the doubts about the ability of consumer-based food movements to
achieve sustainable principles ascribed to them. FMs and FSs, which operate on commercial basis,
have to meet the customer demand that is often in conflict with AFN principles. Therefore, the major
benefit of AFNs lies in the positive example for conventional food system and in stimulating a public
debate about the ethics of food production and consumption. In the context of repeated incidents
pointing out a questionable food quality and practices of producers and retailers in the Czech
conventional food network, AFNs should be valued for a positive motivation of consumers’ interest in
food quality. Next research should focus on a thorough analysis of real benefits which AFNs bring

producers and consumers to identify factors which are crucial for the success of authentic AFNs.

Keywords: alternative food networks; farmers’ market; farm shop; post-communist context;

sustainable food production and consumption; Czechia, Prague; Ireland
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INTRODUCTION

Farmers' markets (FMs) and farm shops (FSs), which started emerging in Czechia with the turn to the
second decade of 21* century, meant an important change in the post-communist development of
the Czech retail network. While the after-revolution retail trends were so far determined by the
newly emerging large-scale shopping outlets managed by transnational retail corporations, which
symbolize mass consumption, rather suddenly, traditionally produced quality local food caught
consumers' attention. FMs and FSs became the major channels which deliver these products to
customers. Up to now, they have remained the most common modern alternative food networks
(AFNs) whose purpose is to produce and distribute quality local food by sustainable methods what is
beneficial both for producers and consumers. The emergence, development and specifics of FM and

FS evolution in Czechia are in the centre of the attention of this dissertation.

Roots of the emergence of alternative food networks in the agri-food system

AFNs embrace a various mixture of activities which attempt to secure the food system sustainability
by unconventional methods. They react to the growing concerns about the unsustainability of the
conventional food system. The industrialized agriculture, which produces food for the conventional
food system, is primarily criticized for the inadequate impact on the environment but also for the
'late-capitalist concerns including those associated with human rights, social justice, and unfair trade
relations' (Johnston 2008a in Isenhour 2011, p. 6). AFNs also embody the critique of globalization and
capitalism (Feinberg, West, Brockington 2011). Different types of AFNs more or less emphasize
various aspects of sustainability. Some of them strive for fair trade which assures adequate revenues
for producers while guaranteeing affordable prices for consumers. Others focus on the
environmentally friendly agricultural production. Many movements aim at the support of local
communities and rural sustainability. Shortening of supply chains or the direct contact between
producer and consumer are also typical. Self-provisioning is a specific form of AFNs. While some
movements are based on the community cooperation and civic engagement, others are run by non-

profit organizations or local authorities and some operate on a commercial basis.

AFNs react to the unacceptable and paradox situation of the global agri-food system. On one side,
the system is unable to satisfy nutritional needs of a large part of the world population living in
developing countries of which approx. 795 millions suffer from the undernourishment (FAO 2015),
on the other side, the conventional agriculture in developed countries faces overproduction which is

handled by actions such as milk production quotas or using agricultural produce for other purposes

27



Alternative food networks in a post-communist context:
Farmers’ markets and farm shops in Czechia Marie Syrovatkova

(e.g. in the production of biofuels). The world is confronted with many challenges when securing
enough quality food for the global population (Freibauer et al. 2011). Concerns are also driven by the
growth of the world population which, in relation to the improving living standard, causes not only
an increased demand for food as such, but a greater demand for energy-intensive food production
(mainly meat) which significantly exhausts the environment. The world food system is also influenced

by the changing climate with whose evident impact the agricultural sector struggles in these times.

AFNs react to current problems of the conventional food production, which went through a crucial
change during the last century, as Atkins and Bowler (2001) demonstrated using the regulation
theory. Major changes happened after World Word Il when the intensive capitalist industrialized
agricultural production driven by mechanization, fertilizers, breeding, genetic modifications and
continuous production improvement based on new scientific evidence started emerging. New
technologies enabled to increase the efficiency of food production including durable and entirely
new food (Atkins, Bowler 2001). However, concerns resulting from the impacts of the modern
industrialized agriculture on the environment and on the product quality emerged soon. Moreover,
cases of mass animal diseases (so called BSE, bird or swine flu) were repeatedly revealed in the last
decades and aroused concerns about the safety of industrial food production. Concerns about the
impact of the long-term consumption of industrially produced food on human health also appeared.
Although the food production in the developed countries faces significant challenges, paradoxically,
vulnerable communities in the developing world are the most endangered and have the most limited
means to handle them (Isenhour 2011 in Feinberg, West, Brockington 2011). AFNs attempt to react
to these problems by the emphasis on the local food production and consumption which includes not
only shortening of distances from which food travels to consumer but also cutting off parts of supply
chains, ideally in the form of direct selling. The practical application of these principles in Czechia is

discussed in Syrovatkova, Hrabak, Spilkova (2015) and Syrovatkova (2016).

AFNs also attempt to remedy changes in the structure of the agricultural sector which accompanied
the industrialization of agriculture. The dual structure of the world agriculture characterized by small
farmers on one side and big producers on the other side evolved during the second half of 20"
century (Kloppenburg, Hendrickson, Stevenson 1996). Medium-sized producers almost disappeared
(Pierce 1994 and llbery, Bowler 1998 in Smithers, Lamarche, Joseph 2008). Crucial changes also
happened in the food distribution and selling. Large agri-food corporations gradually gained a
tremendous power. As Carolan (2012) states, the retail became 'the most powerful sector of the

entire food system' (p. 305). The power imbalance in the organization of the agri-food system has
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long been criticised for favouring commercial interests over the public good, and thus is an obstacle
on the way to a fair distribution of quality, affordable and accessible food among the world

population.

The evolution of the global food system has been provoking debates about the unsustainability of
the industrial food production and mass consumption for several decades. Researchers in food
production and consumption sustainability have long been expressing concerns about the
consequences of the industrial agricultural production (Feenstra 1997). The food system
sustainability has been an important topic on the international scene including European Union. 'A
resource-efficient Europe' is a principal initiative of the Europe 2020 Strategy which sets the
objective of the European Union for the second decade of 21*" century (European Union 2010). The
initiative emphasizes an efficient usage of natural resources which is a necessary condition for the
sustainable development of Europe and provides a principal frame for the development and
implementation of policies for climate change, energy, transportation, industry, resources,
agriculture, fishery, biodiversity and regional development. The importance of AFNs is proved by the
fact that their support is an integral part of European development strategies (such as geographical
indications — European Commission 2015). AFNs represent a unique approach which, in a complex
way, reacts to problems stemming from the conventional industrial agriculture and dominant system
of food distribution and selling. However, the attempts to harmonize ethical, economic and

environmental needs of our planet face many challenges.

AFNs reflect not only the global concerns about the food system sustainability but also the changing
role of consumers. While the previous productivist phase of the economic development ascribed the
critical role to producers (Hubbard 2009), consumers get into the centre of attention in the post-
productivist era. Yet, Beck (1992 cited in Sassatelli 2006, p. 223 in Isenhour 2011, p. 9-10) states that
presently, in the era of the late modernity, 'democracy (is) oriented to consumers' instead of
producers who used to have the decisive power in the previous (modern) period. Consumers
particularly play an important role in the development of AFNs driven by the growing consumers'
interest in food they eat. However, the majority of geographical publications about AFNs focus on
the production part of food networks (Venn et al. 2006). Even though many changes happen
specifically on the consumer side, geographical research rather studies the dynamics of food
production (Goodman, Goodman 2009). Consumer perspective does not receive enough attention in
AFN research (Tregear 2011). In the same way, Guthrie et al. (2006) emphasize the consumer

demand for quality food as an important factor of the FM development which they label as the
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second industrial revolution that calls for respect to small craftsmen and producers. Therefore, the
presented work considers the retail context and consumer perspective an essential aspect of AFNs.
These topics are specifically elaborated in Spilkovd, Fendrychova, Syrovdtkovd (2013) and

Syrovatkova (2016).

The question of the impact of the communist past on AFNs can hardly be avoided when examining
the Czech environment. Even though the Velvet revolution occurred more than 25 years ago and the
Czech society, political scene and national economy have gone through a crucial transformation,
relicts of the communist past are obvious in everyday life. Nonetheless, post-socialist societies are
not primarily underdeveloped societies that head towards the Western model but Western societies
can learn a lot from them (Smith, Jehlicka 2007; Jehlicka, Kostelecky, Smith 2013). Communist
regimes and consequent post-communist transformations took different forms in different countries
(Herrschel 2007; Illner 1996) thus while post-communist countries seem similar in some aspects
(such as a relatively low civic engagement — Howard 2003), they are very different in other aspects
(e.g. position of the private sector at the beginning of the transformational era — Syrovatkova 2016).
Czechia is characterized by a low proportion of private farmers (Bicik, Jan¢ak 2005) and an above
average farm size in the European comparison. In 2005, the average farm size in Czechia reached
84,2ha while the average in the European Union was 11,9ha (Directorate-General for Agriculture and
rural development 2008). The structure of the agricultural sector in Czechia and its impact on FM and

FS development are elaborated in Syrovatkova, Hrabak, Spilkova (2015).

The expansion of AFNs represents an interesting turn in the context of the post-communist
development of the Czech retail network. The inferior position of the retail within the socialistic
economy and the consequent boom in the transformation era resulted in the dominant position of
the transnational corporations on the Czech retail market, related expansion of modern large-scale
shopping outlets and a relatively high number of these outlets per capita in comparison with other
Visegrad countries. According to the CBRE company, Czechia had 320m? of shopping area per capita
in 2014 while Slovakia had 280m?®, Poland 260m? nad Hungary 215m’ (Vokurkovd 2014) and no
change in the current trend will likely happen in the near future. Thanks to the rapid post-communist
transformation, the retail sector went through a thorough change in the last two decades; from a
sector controlled by state and characterized by insufficient shopping capacities and assortment to a
dynamic developed sector primarily managed by transnational retail corporations and operating in a

number of modern shopping outlets (Spilkovd 2012). The emergence of FMs and FSs indicates a
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significant qualitative change in the post-communist retail development. The beginning of the FM

development in Czechia is examined in Spilkova, Fendrychovd, Syrovatkova (2013).

The AFN development is associated with the altering consumer preferences which shift from quantity
to quality. Czech consumer behaviour has been continuously changing for the whole transformation
era. Consumer behaviour, which is typical for developed countries in Western Europe, has rapidly
been adopted specifically by the young Czech generation (Friedlanderova, Tucek 2000). However,
Czech consumers have maintained some specifics. Consumer behaviour in post-communist countries
is often characterized by a price-sensitivity. As Horska, Urgeova and Prokeinovd (2011) state, people
in Poland, Slovakia and Czechia are typical price-sensitive customers. Nonetheless, FMs and FSs have
become popular in Czechia despite the higher price-sensitivity of Czech consumers. A part of Czech
consumers reacts to the unsatisfying food quality in the conventional retail network by demanding
quality farmers' products. The role of the price-sensitivity among Czech customers on the AFN

development is researched in Syrovatkova (2016).

The aims of the study

The presented work deals with AFNs in post-communist context, specifically looks at the
development of FMs and FSs in Czechia which promote especially local food production and

consumption. The following chapter outlines the aims of the research project.

Modern AFNs have expanded to Czechia from Western Europe and Northern America. AFNs had
existed for several decades in some of these countries before they were introduced to Czech
consumers. The longer history of AFNs in these countries enables to derive from an extensive foreign
academic literature dealing with this phenomenon. On the other hand, very few works on AFNs in
Central and Eastern Europe have been published so far as AFNs emerged there only recently. A
comparison with findings from Western Europe enables to learn from the experience of AFN

adoption to less favourable periods in the economic development.

1. The aim of the work is to deepen our knowledge of the AFN phenomenon in Central Europe,
considering the communist past of the region. The work aims not only at an analysis of the
topic in the Czech environment but also at broadening the focus by an international
perspective when examining experiences from Irish FMs and drawing lessons for the Czech

environment.
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Food production has a crucial impact on land use (Feinberg, West, Brockington 2011). Moreover,
food distribution defines spatial relationships between urban and rural areas. Consumer food
preferences depend not only on the local geographical conditions but are also culturally determined.
Therefore, the food system is highly complex and requires a complex approach which is typical for
geography. The presented work wants to contribute to the geographical tradition of complex
research which takes into consideration a range of actors, aspects and factors which affect the
circumstances around Czech FMs and FSs. Following Tregear (2011) recommendations, this work
broadens the AFN knowledge by new theoretical basis. The work draws on the retail and
consumption, agriculture and food production geography, but also deals with rural development,
urban planning and urban and rural community sustainability. It includes the perspective of food
consumers, distributors and sellers, but also examines the productive potential of the Czech

agricultural sector to satisfy the demand for local quality food.

2. Based on a complex geographical analysis of FMs and FSs in Czechia, which is primarily based
on retail and consumption geography, but also deals with the knowledge from the geography
of agriculture and rural development, this work aims at evaluating the AFN contribution to

build a more sustainable system of food production and consumption in the Czech context.

Modern conventional food system is fully globalized and, in order to satisfy hunger and appetite of
the world population, seeds, plants, feed, food and raw products used for their production are
moved across the globe. On the other hand, AFNs aim at the food relocalization (Sage 2012, p. 3)
which emphasizes the geographically close food production and consumption while guaranteeing fair
remunerations for producers and ensuring high quality food for reasonable prices. Yet, AFNs are
market-ruled and have to face price competition, competition in terms of the assortment, which
does not correspond with AFN principles but customers demand it, and a pressure to keep their

attractiveness for customers despite of the seasonality of the local agricultural production.

3. Based on the knowledge of the FM and FS development, their current status in Czechia and
the comparison with the development in other countries, the presented work attempts to
point out challenges which these networks face now and will face in the future to improve

our understanding of the AFN ability to achieve sustainable principles ascribed to them.
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Structure of the work

After the introduction and the specification of the aims of the work, the presented dissertation
focuses on the analysis of the theoretical and methodological framework for AFN studies which looks
particularly at the issues stemming from the missing universal definition of AFNs and the related
problem of the dichotomous definition of alternative and conventional food networks. A discussion
of the geographical aspects of the examined topic and a description of data sources for AFN studies
are included at the end of the chapter. The third chapter briefly outlines the circumstances
associated with the emergence of FMs and FSs in Czechia before focusing on the basic AFN principles
(i.e. local concept and direct selling), which are crucial for the empirical studies that comprise the
practical part of the dissertation. Since consumers and their demand play an important role in the
AFN evolution, the chapter also deals with consumer motivations for the AFN preference. The
chapter concludes with a discussion about the urban-rural relationship which AFNs attempt to revive.
In the fourth chapter, the author identifies the major challenges faced by AFNs, specifically the
conventionalisation and their social exclusivity. The fifth chapter deals with the benefits and
weaknesses ascribed to AFN concept. The sixth chapter looks at the future of AFNs. The seventh
chapter outlines an overview of academic papers which comprise the empirical part of the presented
work. The final chapter summarizes the specifics of the AFN evolution in Czechia and discusses their

future in the Czech context.
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PUBLICATIONS

The following chapter introduces publications (academic papers) which comprise the empirical part
of the presented work. The first publication deals with the beginnings of the FM emergence in
Czechia. It studies the specifics of the FM domestic development from the point of view of both FM
customers and FM organisers. The second publication researches the structure of the agricultural
sector in Czechia with regards to its potential to supply Czech FMs. The third publication builds on
the Irish experience with FMs and analyzes factors which endanger their authenticity. The fourth
publication looks at specific aspects of the FS phenomena in Czechia from the point of view of farm
shopkeepers operating in Czechia; it examines which obstacles farm shop keepers face and how they

practice basic AFN principles such as the local concept or direct selling.

Farmers’ markets in Prague: a new challenge within the urban shoppingscape

The paper called ,Farmers’ markets in Prague: a new challenge within the urban shoppingscape”
(Spilkova, Fendrychova, Syrovatkova 2013) deals with the beginnings of the FM evolution in Czechia
which firstly appeared at the end of 2009. The expansion of FMs is in opposition to the recent crucial
retail transformation following the socialist era characterized by insufficient shopping opportunities.
While the transformation period was characterized by mass shopping in newly emerging large-scale
shopping outlets, development of FMs gives the evidence of an opposite consumer trend which

prefers quality, local products and intimate shopping atmosphere.

While FMs and other forms of AFNs in foreign countries are often accused from social exclusivity, the
conducted research disproves the concerns about the existence of the social exceptionality in Prague
markets. There is not a linear relationship between the household wealth and the likelihood to shop
at FMs. Personal tastes, the importance ascribed to eating healthy food, environmental awareness
and accessibility come into account when making choice of a food shopping place. In comparison
with FM shoppers elsewhere, Czech people tend to care less about environmental issues or
community building function. There is some ethical dimension to shopping on FMs in Prague,
however, the main motivation is the access to a better quality food which, according to media
reports, conventional retail chains in Czechia do not always offer. Customers also appreciate the

friendly informal atmosphere of FMs.

The research revealed that AFNs may have different drivers within the market environment of a post-

socialist economy in comparison with Western Europe and North America from where AFNs
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expanded to Czechia. However, there is no evidence of specific social construction of different
markets and the customer structure of the markets is rather driven by the location of the FM within
the city structure. Czech consumers welcome FMs as a unique shopping experience which almost
disappeared in the era of large-scale shopping outlets during the post-communist transformation
times. The Czech consumption patterns are shifting towards more ethical values, however, the
causes and circumstance of the process differ from the West as they reflect the specific conditions of

a post-socialist economy and society.

The major contribution of the paper lies in documenting the situation at the very beginning of FM
development in Czechia. Therefore, the results show the obstacles which FMs faced in the initial
phase. From the geographical point of view, the valued aspect can be that the paper examined the
relationship between the inner city structure, the organization of the city and the character of FMs.
The sociodemographic characteristics of FM customers provide a useful insight which shows that
Prague FMs do not suffer from a significant social exclusivity. Another important aspect of the paper
is the combination of the FM evaluation from the perspective of both customers and organisers

which enables a more complex understanding of the phenomenon.

Farmers’ markets’ locavore challenge: The potential of local food production

for newly emerged farmers’ markets in Czechia

The aim of the paper ,,Farmers’ markets’ locavore challenge: The potential of local food production
for newly emerged farmers’ markets in Czechia” (Syrovatkovd, Hrabak, Spilkova 2015) was to
examine the actual potential of the Czech agricultural sector to supply the recently developed
network of FMs. FMs in Czechia have developed as a response to the growing demand for local and
quality products among primarily urban consumers. After the first three years of FMs presence in
Czechia, 170 FMs were run all over the country. Although FMs seem to offer a promising opportunity
for the increasing group of small farmers to launch a sustainable business, previous research showed
that organizers of Czech FMs face a lack of potential suppliers (Spilkova, Perlin 2013). The lack of
farmers’ confidence related to their marketing skills, together with an insecurity as to the amounts of
goods they can sell due to the seasonal nature of FMs seem to be crucial for a further development

of FMs in Czechia.

The land use for growing particular crops, in general, follows the natural potential of areas, whereas

the distribution of legal forms is closely associated with the historical evolution. There is a relatively
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promising potential of the Czech agricultural sector to supply the expanding FMs as there are many
small farmers involved in crop as well as livestock production. Many of them are conveniently
located close to the biggest cities in the country, thus they can be called peri-urban farmers who are
strategic for FMs. The sector of small farmers who process their own products also indicates
a considerable potential for FMs. However, the fact that the official statistical data theoretically show
very high numbers of small farmers who, in fact, have not the agricultural production as their major
occupation therefore have a very limited potential for building a profitable business, cannot be

neglected.

In practice, being a vendor on FMs is the only source of income for a small percentage of farmers and
many farmers keep their linkages with conventional retailers while becoming FM vendors.
Considering the post-communist background, for a long time, Czech farmers have been used to be
‘only’ producers who sold their products to big processors and retailers during the transformation
era. Therefore, they may feel a lack of experience in selling and marketing strategies, and have
concerns about entering an unknown market environment in general. On the other hand, organisers
of FMs must carefully control the origins of products sold on their markets in order to maintain the

authenticity of their FMs.

The major contribution of this paper lies in bringing an analysis of the supply side of FMs which has
not been conducted so far in Czechia. From the methodological point of view, it is valued that the
study builds on the quantitative analysis of the official statistical data which is used only occasionally
in AFN research. The paper also brings an example of a Central-European society’s rapid adoption of
free-market economic conditions in a particular field and introduces in detail the difficulties which
Czech FMs faced. It is an important finding that the Czech agricultural sector has a potential to supply
the expanding FM network although small Czech farmers face many obstacles caused not only by the

competition of big agricultural companies but also by the communist legacy and relevant legislation.

Authenticity threats on farmers' markets: A lesson gained from Ireland

The paper “Authenticity threats on farmers' markets: a lesson gained from Ireland” (Syrovatkova,
Spilkova 2015) aims at the general and the post-communist-specific trends in FM practice related to
the issue of FM authenticity which are problematic for the FM future in order to derive a lesson for
Czechia. The paper draws on a study conducted on Irish FMs which enables a comparison of the

Czech FMs with a longer historical experience of the Irish FMs.
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Both in Ireland and in Czechia, the general distrust in conventional food chains is one of the main
factors standing behind the success of FMs. Similar practices, which are in conflict with the
sustainable principles associated with AFNs, appear in the practice of Czech and Irish FMs. Moreover,
in Czechia, some of these practices are combined with factors that are related to the communist
legacy of the country. The general problematic issues occurring on both Czech and Irish FMs
nowadays include social exclusivity and conventionalisation. FMs have long been accused from the
social exclusivity based on premium prices which results from the need for the authenticity of FMs
(quality ingredients, large proportion of handwork, local origins of ingredients, local processing etc.).

However, this practice goes against the idea of AFNs based on the equal access to quality food.

Nonetheless, the so-called conventionalisation (i.e. concessions from FM principles) is an apparent
trend on FMs. It arouses concerns about the adoption of the negative aspects of conventional food
chains, thus the FM authenticity loss; on the other side, it increases the attractiveness of FMs, which
is strategic for FM successful performance. Thus one could observe that both Irish and Czech FMs
often catch the attention of customers by non-local and exotic food, food-to-go, and entertainment
facilities. Post-communist-specific factors embrace mainly undermining of the FM authenticity by
incidents of cheating with food origins on FMs, and the long-term feasibility of FMs with regards to
the practice in FM management (mainly little engagement of farmers in FM management) and the

inconvenient structure of the agricultural sector.

The major contribution of the paper lies in bringing findings from two different geographical settings
together. The Irish experience enables to formulate conclusions which can help to better understand
problems faced by Czech FMs. For example, the insight on the obstacles faced by Irish vendors
enables to better understand the little interest of Czech small producers in becoming vendors. The
paper also brings evidence that, when evaluating FM ability to match the principles ascribed to them,
the political and socioeconomic context must be taken into consideration as the traditions of food
provisioning (both formal and informal), economic situation and conditions for the agricultural

production geographically vary.

The adoption of a local food concept in post-communist context: Farm shops

in Czechia

The paper “The adoption of a local food concept in post-communist context: Farm shops in Czechia”

(Syrovéatkova 2016) examines FS evolution in the post-communist context in Czechia and explores
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how the basic principles of AFN such as an emphasis on the food quality, support for small-scale
farmers, short food supply chains (SFSCs), and fair treatment of farmers, as well as the type of social
justice typical for AFNs are practiced there from the point of view of farm shopkeepers operating in
Czechia. Early after the opening of the first FS in 2010, FSs not only complemented the FM network in
Czechia but, within a short time, developed into an autonomous phenomenon with independent

shops and farm-shop chains/networks.

Although the FS development in Czechia has followed the same direction as in countries with no
communist experience, it is still shaped by the country’s communist past, which lies behind its
specific agricultural structure and customers’ urgent demands for quality food which was a response
to the quality degradation of conventional food sold by large retailers following the price sensitivity
of a large part of the Czech society long-lasting during the transformation era. While consumers’
demand for quality food contributed to the initiation of developments in local food movements in
Czechia, the inconvenient structure of the farming sector, comprising a limited number of small-scale
farmers, hindered the development and contributed to the fact that Czech FSs operated rather as
middlemen between producers and customers as opposed to Czech FMs, which primarily sell

farmers’ products directly from farmers and food producers to consumers.

However, the interviewed Czech farm shopkeepers expressed significant awareness of the
sustainability principles of the local food concept. Moreover, Czech farm shopkeepers strongly
dissociate themselves from the characteristic unethical practices of large retailers, which are well-
known in the Czech market. The analysis revealed that the flexible usage of the definition of local
origin in Czechia is the same as elsewhere (llbery, Maye 2006) as the understanding of local origin

among Czech farm shopkeepers ranged from local to national level.

The major contribution of the paper lies in introducing the first insight at the FS business from the
point of view of their operators. It improves the understanding of the specific organization of Czech
FSs which operate on the principle of SFSCs by buying goods directly from producers and avoiding
any resellers, although they enable concentration of products from a number of small producers in
one place. Since farmers developing their own FSs face significant obstacles, there is a significant
potential and some positive aspects in ‘Czech-type’ FSs operating solely as retailers. However, the
threat of the FS conventionalisation cannot be underestimated with regards to their operators who

have no personal farming experience.
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CONCLUSION

The aim of the presented work is to explore the emergence and development of AFNs in Central
Europe using the example of Czechia, considering the communist past of the region. Also, the work
seeks to evaluate the contribution of AFNs to build a more sustainable system of food production
and consumption and the weak points of this phenomenon in the Czech context. Using a comparison
of the AFN evolution elsewhere, the work attempts to point out challenges which AFNs face or will

face in the future.

The theoretical part of the dissertation deals with basic AFN principles and related problematic
aspects which are crucial for their successful development in the Czech context. The empirical
research conducted as part of the dissertation focused on the following key topics of Czech FMs and
FSs: local origin, direct selling, consumers' attitudes towards FMs and FSs, relationship between
urban and rural areas as part of AFNs and their impact on the rural development. The major
contribution of the work, generally, lies in the complex geographical approach and, specifically, in the
combination of approaches from the retail, agricultural and rural geography. The work enables to
track the emergence of FMs and FSs in Czechia in the background of the changing Czech consumer
behaviour which evolved with the transition from a centrally planned to a market economy, and
broadens our knowledge of the next phase of the Czech retail network evolution following the rapid

post-communist transformation of the domestic retail network.

According to the findings of the conducted studies, the communist heritage plays, despite the Velvet
revolution occurring more than twenty years ago, a particular role in the development of FMs and
FSs both through the inherited structure of the agricultural sector with a relatively small proportion
of small farmers, which are supposed to be typical suppliers of FMs and FSs (Syrovatkova, Hrabak,
Spilkova 2015), and through the consumer behaviour, which aroused the demand for quality food in
reaction to the problematic food quality in the conventional retail network (Syrovatkova 2016). Apart
from consumers’ dissatisfaction with food quality in conventional retail network, the other drivers of
the FM and FS development in Czechia were small Czech farmers looking for new selling channels
(Syrovatkova 2016) because big retail chains, which became the decisive power of the Czech retail
during the transformation era, were not interested in cooperation with them. Also, the development
of Czech FMs and FSs and their organizational structure are affected by the missing tradition of
a civic engagement that was interrupted by the socialist era and that is a typical driver of AFN
development in countries with a longer tradition of AFNs. Based on the realized research, the major

challenges for the future FM and FS development in Czechia are the threat of the AFN authenthicity

39



Alternative food networks in a post-communist context:
Farmers’ markets and farm shops in Czechia Marie Syrovatkova

loss stemming from their conventionalisation which lies in adopting practices of conventional food

systems.

The absence of a generally accepted definition of AFNs and their subcategories complicates the AFN
studies and the evaluation of the AFN positive contribution to building a more sustainable system of
food production and consumption. The commonly used statistical categories only rarely reflect the
AFN specifics therefore we face a lack of quantitative studies on this topic. The academic research
aimed at AFNs relies on the primary data collection as part of case studies which makes the
comparison of findings from different studies difficult, as this work also confirmed (Syrovatkova,
Spilkova 2015). The absence of a universal AFN definition is related to the ongoing dynamic AFN
development (Jarosz 2008) and to the diversity of approaches comprised in AFNs. The big diversity of
AFN types also corresponds with the variety of geographical contexts where AFNs exist. The problem
of the missing AFN definition is also connected with issues stemming from the antagonistic
interpretation of alternative and conventional food networks that impedes their mutual positive

influence.

Although the conducted researches confirm that the initial phase of FM and FS development in
Czechia and some aspects of their later development were undeniably impacted by the communist
past, the Czech FMs and FSs develop in the similar direction like their counterparts in other
countries. The development of FMs and FSs in Czechia follows the expansion of AFNs from other
countries and confirms a strong influence of the Western culture on the domestic development after
the fall of the communist regime. The outcomes of the presented dissertation support the need for
the examination of the phenomena with respect to the geographical context including comparison
which this work also presents (Syrovatkova, Spilkova 2015). A comparison of the AFN development in
Czechia with other post-socialit countries, where AFNs also gradually expand, will be another

important moment in the progress of AFN knowledge.

Since the beginnings, the AFN development in Czechia has been characterized by the lack of
experience with such type of food production and distribution on the side of the public authorities.
Therefore, it will be interesting to monitor how the Czech market with local food will be influenced
by the legislative changes in the Czech origin definition announced by the Ministry of agriculture of
the Czech Republic (Kucera 2015) as the current definition has been criticised both by sellers and
consumers (Syrovatkova 2016). After the initial expansion and growth, it is meaningful to state that

FMs and FSs in Czechia are not a short-term trend but they should be perceived as an inseparable
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part of the Czech retail network. The interest of Czechs in quality local food is a significant aspect of
the domestic consumer trends. The future development of FMs and FSs in Czechia will be affected,
apart from the changes in the related domestic policies and in the agri-food sector, by the new
consumer trends which will expand to Czechia from Western countries that are the sources of the
major fashion waves for Czechia. AFNs in Czechia are a highly dynamic system which is constantly
evolving therefore will surely offer new research impulses on the side of food producers, their sellers

or consumers.
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