Pfilohy

Ptiloha €.1: Chronologicky vyvoj masovych médii (graf)
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Zdroj: Tomy T Ahonen, Mobile as 7th of the Mass Media!

Priloha ¢.2: Konvergentni model (grafika)
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Zdroj: Tomy T Ahonen, Mobile as 7th of the Mass Media?



Priloha ¢€.3: Vyvoj poctu uZivatelii mobilnich telefoni (graf)
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Zdroj: Tomy T Ahonen, Mobile as 7th of the Mass Media?

Priloha ¢.4: Spotieba médii dle kanalu (grafika)*
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Priloha ¢.5: Vyvoj a prodej Apple iPhone (infografika)
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Zdroj: toptienmobiel.nl’




Ptiloha €. 6: Trzni podil hlavnich znacek opera¢nich systémii pro mobily v
prodejich mezi prvnim kvartalem roku 2009 a 2013 (graf)
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Zdroj: Statista®

Piiloha €.7: Rist v mobilnim prostiedi dle jednotlivych zafizeni v USA 2012 (graf)
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Tablet Smartphone Either tablet or smartphone
22% 44% 50%
== of U.S. adults = of U.S. adults of U.S.
HER own a tablet o own a smart- adults own
=== = phone either a
1] n tablet or
NN o
mEn o
1} o/ 111
am 04% ocooo 66%
=== of tablet owners - of smartphone of tablet or
=l= get news on = owners get smartphone
.:. their device n news on their owners get
L L n device news on their
. device
N=9,513.
Tablet Ownership By Brand 2011 2012
Percent of tablet users who own... 15% Android

21% Kindle Fire

4% other

‘.

48%
81% Android

Apple iPad

2011 N=1,196; 2012 N=1,06S.
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Priloha ¢.8: Ménici se zpisoby chovani na jednotlivych zarizenich v USA 2012

(infografika)

Changing Behaviors

News is tied with other popular activities on tablets such as email and playing games; on smartphones,

it is behind only email.
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Priloha ¢.9: Konzumace zprav dle zarizeni v USA 2012 (infografika)
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Piiloha ¢.10: Loajalita k oblibenym tituliim v USA 2012 (infografika)
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Zdroj: Pew Research Center's Journalism Project!?

Priloha ¢€.11: Navratnost, pfedplatné, mobilni reklama v USA 2012 (infografika)

Revenue

There is inued resi; o paying for news or mobile devices. Just six percent say they
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People notice ads on mobile devices and may even be more likely to
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Priloha €.12: Statistika nakupu obsahu dle zemi (tabulka)
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Zdroj: Nielsen'!

Priloha €. 13: Placeny mediilni obsah pro tablet (graf)
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Priloha ¢.14: Ochota platit za digitalni obsah dle kategorii ve Velké Britanii (graf)

Attitudes Toward Paying for Digital News Content
According to UK Internet Users, by Category,
March 2014
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Source: London Press Club, “Are paid-for news content areas the right
strategy for commercial success?” conducted by YouGov, March 18, 2014
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Zdroj: eMarketer.com!?

Ptiloha €.15: Nejoblibenéjsi platebni model za digitalni zpravy v Britanii, (graf)

Digital News Paywall Model that Is Most Appealing to
UK Internet Users, March 2014
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Source: London Press Club, “Are paid-for news content areas the right
strategy for commercial success?" conducted by YouGov, March 18, 2014
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Zdroj: eMarketer.com!4



Priloha ¢.16: Pocet periodik dle Zanru v Apple Newstand leden 2015 (graf)
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Zdroj: TALKING NEW MEDIA'S
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Piiloha €.17: Aktudlni layout mobilni verze The New York Times pro iPhone
dostupny v Newstandu (otisk obrazovky)
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Priloha ¢.18: Nejnovéjsi layout mobilni verze The New York Times pro Apple
Watch dostupny v Newstandu (otisk obrazovky)
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Zdroj: iclarifed.com!”

Piiloha €.19: Sledovani zprav v mobilu a na tabletu v CR (graf)
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Zdroj: Mediaresearch!®



Priloha ¢.20: Prodeje digitalnich verzi denikii a ¢asopisti v CR 2011-2012 (graf)
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Priloha ¢.21: Prodeje digitalnich verzi denikii a ¢asopisii v CR 2011-2012 (tabulka)

PRODEJE DIGITALNICH VERZI NOVIN A CASOPISU

titul 1111 12/11 01/12 02/12 03/12 04/12 05/12 06/12 07/12 08/12 09/12 10/12 11/12
Denik 113 115 110 113 114 119 125 129 130
HN 247 1228 1880 2104 2140 2156 2173 2183 2195 2202 2626 3176 3307
LN 269 284 320 340 335 352 366 377 359 345 353 363 361
MF Dnes 104 111 267 423 492 544 553 574 617 649 669 688 708
Computerworld 7 5 7
Ekonom 148 174 462 799 861
Respekt 772 931 1103 1211 1240 1353 1434 1148 1506 1587 1633 1603 1592
Tyden 185 191 274 271 186 170 160 139 147

Zdroj dat: ABC CR

Zdroj: ABC CR2



Priloha ¢.22: Vybavenost &tecimi zaFizenimi v CR dle véku (graf)
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Zdroj: Media Projekt - Unie vydavatelti, STEM/MARK, Median?'

Piiloha €.23: Vyvoj vybavenosti s nejvy$sim rastem v CR 2012-2013 (graf)
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Zdroj: Media Projekt - Unie vydavatel, STEM/MARK, Median®



Piiloha €.24: Vyvoj vybavenosti populace étecimi zafizenimi v CR 2012-2014 (graf)
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Priloha €.25: Vybavenost ¢tecimi zafizenimi v CR skupiny s nejvy$Sim ristem

2012-2014 (graf)
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Zdroj: Media Projekt - Unie vydavateli, STEM/MARK, Median?*
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Priloha €.26: Porovnani planované a skute¢né vybavenosti ¢tecimi zafizenimi v CR

2014 (graf)
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Zdroj: Media Projekt - Unie vydavatel, STEM/MARK, Median®
Priloha £.27: Vybavenost étenait denikii s vyhledem do budoucna v CR (graf)
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Zdroj: Media Projekt - Unie vydavatelt, STEM/MARK, Median?®
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Piiloha &£.28: Vybavenost tenaiti ¢asopisii s vyhledem do budoucna v CR (graf)

Ctenari zanrovych skupin ¢asopisl
vybavenost a budouci potencial - Cteci zafizeni - %
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Zdroj: Media Projekt - Unie vydavatelti, STEM/MARK, Median?’

Piiloha ¢.29: Planovana ¢etba elektronické verze novin a ¢asopisii v CR (graf)
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Zdroj: Media Projekt - Unie vydavatelt, STEM/MARK, Median??



Piiloha &.30: Planovana Cetba elektronické verze - &tenafi deniki v CR (graf)
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Zdroj: Media Projekt - Unie vydavatelt, STEM/MARK, Median?®

Priloha ¢.31: Plinovana etba elektronické verze - ¢tenafi ¢asopisi v CR (graf)
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Zdroj: Media Projekt - Unie vydavatelti, STEM/MARK, Median3®



Priloha ¢.32: Postoj k tiSténym vs. elektronickym médiim 3.Q 2013 (graf)
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Zdroj: Media Projekt - Unie vydavatel, STEM/MARK, Median?!

Piiloha €.33: PrekaZky v piechodu na elektronické platformy 3.Q 2013 (graf)
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Zdroj: Media Projekt - Unie vydavatelti, STEM/MARK, Median3?



Priloha ¢.34: Diivody zajmu o elektronickou verzi 3.Q 2013 (graf)
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Zdroj: Media Projekt - Unie vydavateli, STEM/MARK, Median3?

Piiloha €.35: Ochota platby za informace na internetu 3.Q 2013 (graf)
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