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The aim of this thesis is to collect information on the operation of the
marketing mix from the customers and managers point of view. Based
on these findings new proposal and recommendations were suggested

in order to improve existing marketing mix.

The analysis of marketing mix was performed by marketing research

through questionnaire, interview and observation.

According to the results customers are least satisfied with changing
rooms and web sites. In the contrary, most customers are satisfied with

lessons quality and instructors attitude.
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