
 

ANNOTATION 

The aim of this bachelor thesis is to validate Czech version of Overclaiming 

Questionnaire (Paulhus and Bruce 1990, Czech version NÚDZ 2014). Questionnaire 

authors claim that it serves as a method to assess overclaiming and socially desirable 

responding in self-reports. Self-presentation is presented in the introduction of the 

theoretical part, another chapters then focus on self-enhancement in questionnaires and 

techniques used to detect it. Conclusion addresses the overclaiming technique and the 

Overclaiming Questionnaire. Main goal of practical part is to validate Czech version of 

the Overclaiming Questionnaire and evaluation of its usefulness in application context. 

Hundred and forty people from general population participated in the research, along 

with sixty-eight applicants for the position of articling attorney or judge. 
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