
Abstract 

The thesis Social Event Marketing in Non-Profit Sector: Case Study of Do práce na kole 2013 

aims to illustrate the specific environment of motivational campaigns supporting the growth of 

urban cycling. The grounds of UCC (Urban Commuter Cycling) act as a crossection of several 

communication theory and practice fields, which are examined. The non-profit Do Práce Na Kole 

(Bike To Work) campaign acts as an example, threading together social and event marketing, 

while encompassing aspects of CSR, company culture and gamification. This work describes the 

characteristics of the overall UCC problematic and the connected social trends, the author 

describes aspects of communication, that have been overlooked or might have been developped 

further. This work draws out the specifications, the history and communicational goals of Do 

Práce Na Kole 2013, the event is further analysed based on it’s concept and realisation. It 

analyses it’s main focus and lays ground for possible ways of development of it’s communication 

strategy 


