Abstract

This thesis analyzes caciquismo as a temporally and spatially specific type of clientelistic
relations in the Restoration Spain (1874 — 1923). First, the analysis primarily focuses
on Spanish historiography of caciquismo/clientelism, its development and current situation
of research including contemporary reception of the problem. Second, it also deals with the
discussion of contemporary manifestations of caciquismo/clientelism in relation to the issues
of terminology, corruption and political clientelism in modern Spain. In both cases the
researcher sonsiders other important non-Spanish theoretical works. The thesis is based
on interdisciplinary approach: besides of a historical perspective, it also brings to the topic
view of anthropology, political science and sociology as well.

The contribution of this thesis is refuting the concept according to that the contemporary
critics (regeneracionists, Generation of '98 and Generation of '14) condemn caciquismo
as a wholly negative manifestation of social interaction, which is based
on a psychopathological and ethno-geographical perspective destined only to the Spanish
nation, the idea, which is attributed to the contemporary critics of the Restoration Spain by the
historians of caciquismo.
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