
This bachelor thesis describes the communication activities of Artbanka Museum of 

Young Art from 2011 to early 2013, when the institution ended its activities.  

The work describes in detail the subject of AMoYA, its origins, objectives, promotion 

and risks associated with its activities. Much of the work is devoted to describing the 

elements of the communication mix and the elements that AMoYA had available as 

part of its promotional activities. 

 


