The MA thesis “Volunteering in Armed Forces” focuses on describing and analysing the
phenomenon of volunteering in relation to the voluntary service in the reserves of the
armed forces. This topic is highly relevant in the Czech context, as there are long-term efforts
made by the Czech Armed Forces to strengthen and enhance this specific component of
national defense. In 2012 a new concept of reserves, the Active Reserve Concept (Koncepce

aktivni zalohy) was finally approved by the Czech government.

The first objective of this thesis is to shed some light on the general motivation of the
volunteers to join the reserves and to show whether the incentives are mainly economic,
socio-psychological or whether other factors are at play. In order to do this, the volunteering
as such must first be defined as a phenomenon influencing the entire society. Then it is also
necessary to show how volunteering related to national defense differs from other forms of
volunteering. Next, the thesis illustrates how the system of active reserves works in a number
of selected countries (Denmark, Germany, the United Kingdom, the United States), where
this model is applied for a long period of time and became widely accepted. The author points
out the differences in national characteristics and other differences from the conditions
existing in the Czech Republic, but also those elements that could be integrated into the Czech

model as well.

Finally, in the third, key chapter, the author analyses the current situation in the Czech
Republic and the above mentioned Active Reserve Concept. She touches on the strengths and
weaknesses of the concept and on the potential that remains so far unexploited. She also
shows how the process of building the active reserves of the Czech Army should proceed in
the future. Her recommendations include drafting of a more complex concept of the
position and role of the active reserves with the structure of the Czech armed forces, selection
of more appropriate incentives for the potential recruits and last but not least, also a better
managed campaign aimed at the general public (explanation of the importance and tasks of

the reserves, building bridges between the armed forces and the population in general).



