Abstrakt:

Tato bakalarska prace se zabyva hojné diskutovanym tématem genderové stereotypizace.
Vetsina pozornosti odbornikit i laické verejnosti je v této oblasti zamérena na problematiku
stereotypu spojenych s Zenskou roli. Tato prace se na problematiku genderovych stereotypi
pokousi nahlizet z druhé — tedy muzské strany. Cilem prdce je rekonstruovat muzskée
Stereotypy a jejich Zivotni svet v reklamdch, které jsou z tohoto pohledu zamérené na snad
stale typicky muzsky produkt: pivo. Soucasné je sledovana pritomnost tradicnich stereotypii
spojenych s muzskou i Zenskou roli.

Vyzkumny problém je odpovidan pomoci obsahové analyzy reklam na pivo a ndslednou

rekonstrukci Zivotniho svéta muziu v nich.

Abstract:

This thesis deals with the widely discussed topic of gender stereotypes. Most of the attention
of experts and also the general public in this area is focused on the issues of stereotypes
associated with women's roles. This work attempts to inspect the other - the men's — side of
gender stereotypes. The aim is to reconstruct the male stereotypes and their lifeworld in
commercials which from this perspective focus on perhaps still typically masculine product:
beer. The presence of traditional stereotypes of male and female roles is observed at the same
time.

The research problem is solved through a content analysis of beer advertisements and

reconstruction of the lifeworld of men in them.



