
This thesis is introducing the development of outdoor training management which is a more often a part
of education trainings in several companies during last Years. 
Thesis consists of theoretical part composed on specialized literature and practical part. The first part of
theoretical thesis which is foundation for empirical part is based on individual steps preparation of
outdoor training. Its includes also the communication between supplying company and customer. The
second part is compost of analyses which compares three outdoor training offers based of satisfaction
questionnaires surveys. The final part of this thesis is focused on important aspects during the supplier
selection describing and discovering these aspects. The thesis by it´s character outlines instructions for
outdoor training preparation.


