
Abstract 

The thesis Legal Regulation of the Radio and Television Broadcast in the Czech Republic 

deals with an analysis and description of relevant legal regulations applicable in the area of 

broadcasting and television in the Czech Republic and with a closer insight in the main legal 

institutes and entities. A theoretically-juridical opening is followed by an introduction of the 

Czech Republic and European Union legal systems. 

The core of the thesis is the main topic, which is the legal regulation of the radio and 

television broadcasting in the Czech Republic. This part is opened by a short historical 

abstract followed by chapters dedicated to particular legal regulations. The Broadcasting Act, 

the Act on Czech Television, the Czech Television Code, the Act on Czech Radio, the Czech 

Radio Code and the Act on Audio Visual Media Services upon Request are described in 

individual chapters. 

The closing part is dedicated to some of the legal regulations and their provisions that are 

more remotely related to the subject. Individual chapters describe relevant legal institutes of 

the Act on Advertising Regulation, the Advertising Council Code of Ethics, the Consumer 

Protection Act, the Commercial Code and the Civil Code. 

 


