Abstract

The main theme of this thesis is the non-bankingns- companies and its medial
portrait. The thesis formulates the basic hypabe®lated to social status and reputation
of non-banking companies. As the research methe tivas chosen the quantitative content
analysis. The research sample consists of the gaipersHospoddské noviny MF DNES
and some selected economic and political magaZziresresearch period was divided in two
parts: March — June 2010 and September — Decendliér Zhe thesis contents two analysis:
the first one contents the results of surveys @ ¢ompany calledProvident Financial
The second one is an analysis of advertising inddily papersMF DNESandHospodaské
noviny. The results of the analysis of advertising didiwhfirm one of the main hypotheses
assuming that the non-banking -loans- companiese hany impact on the content
of investigated media. And vice versa, other hyps#is were confirmed by results of the
guantitative content analysis. The result of thalgsis is that the non-banking-loans-
companies are presented as companies working witieirstandards of law and which are

entitled to a place in the financial market.



