Abstrakt

Bakalarska prace na téma ,Fenomén Apple — budovani znacky a zavislost
jejiho uspéchu na osobé Steva Jobse® se zabyva procesem budovani znacky a
marketingovych strategii v pojeti spoleC¢nosti Apple, ktera se stala jednou
z nejvétSich spoleCnosti na svété. Mym cilem je poukazat na faktory, které
k tomuto uspéchu vedly a také objasnit, jakym zpusobem se na ném podilel
Steve Jobs, ktery je medialné prezentovan jako kliCova postava této spole¢nosti.
Na nasledujicich strankach Ctenafi priblizim teoretické zazemi pojmu znacka,
jeho historii a prvky, a poté na né&j budu aplikovat konkrétni pfistup spoleCnosti
Apple. V dalSi Casti se zaméfim na marketingové aktivity a v zavéru také
nastinim souasnou konkurenéni pozici Applu na trhu informacnich a

komunikacnich technologii a poukaZzi na jeho pozitivni i negativni aspekty.

Abstract

The bachelor thesis entitled ,The phenomenon of Apple — brand building and
the influence of Steve Jobs on its succes” is focused on the brand building
process and marketing strategies of Apple, one of the most succesful companies
in the world. My goal is to highlight the factors leading to this succes and to
outline the importnace of Steve Jobs, who is generally presented as a key figure
of this company. On the following pages, | present the theoretical background of
a brand, its history and elements and use them to analyze Apple’s own approach
to the process of brand building. Furthermore, | focus on the marketing activities
and current market position of Apple and describe its positive and negative
aspects.



