
This thesis deals with history and activities of Ministery of Defence publishing house since 1997 - when
this institution was named Military Information and Service Agency, transformed and renamed
Presentation and business information center MoD in 2008 - until present times when it is known as
Department of Communication and Promotion MoD bearing this name since 2011. The work focuses on
both internal activities - internal organization, publishing activities, compilation of books - as well as
external activities, such as setting position of this state publishing house on the book market and
distribution of noncommercial publications.


