
Abstract: 

The aim of this bachelor thesis is to suggest marketing strategy for social network 

AskYou. In its first part it concentrates on the theoretical aspects of marketing, which are then 

applied in the second, practical part. The thesis also includes survey, which concerns the 

awareness of the social network AskYou and its position on the current market. In the 

conclusion follows summary of positive and negative aspects of AskYou and 

recommendations for the future.  

 


