
The topic of this thesis is the corporate culture and its influence on employees. The theoretical chapter
presents an overview of the current concept of corporate culture, its elements and structure. It pays
attention to context, which has aroused the interest in this topic. It deals with issues relating to the
creation, formation and change of corporate culture. It denotes some of the existing typology of
corporate culture and research that are already implemented in the Czech and Slovak work environment.
In line with the focus of this work, we are discussing extensively the influence of corporate culture on
employees. The practical part proposes a follow-up research design and deals with results of a conducted
case study that tried to map the influence of corporate culture on employees, their thinking, behaviour
and feelings.


