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english: 
 
This thesis defines the term of a ready-made company. It describes the purchase of a 
ready-made company, its process and particular phases. The thesis also deals with other 
areas and specifics of this segment of market economy. It compares the situation in the 
Czech Republic to other countries, especially to EU member states. It includes also trends 
and anticipated future development of market with ready-made companies. Finally, the 
thesis evaluates the position of ready-made companies in market economy



   

 


