
Abstract 

The coronavirus crisis has affected the way of life on the planet. Due to the speed and 

intensity with which it has spread, it earned a lot of media attention. This space was given to 

it at the expense of other, less attractive topics. The bachelor’s thesis focuses on the impact 

of the COVID-19 pandemic on media coverage of climate change. Using the quantitative 

content analysis, relevant articles from 2019 and 2020 were examined. The first chapters 

represent the theoretical basis and insight into the issue. They deal with climate change and 

climate extremes, the coronavirus crisis, including its course in the Czech Republic, and 

describe the basic concepts of media theory that are necessary for a proper understanding of 

the topic of this thesis. The methodology chapter sets out the objectives of this work, research 

questions, and procedures. The last two chapters present the obtained data and answers to 

the research questions. The result of the analysis was that the coronavirus crisis negatively 

affected the articles dealing with the topic of climate change. In absolute numbers, there was 

a decrease in almost all examined categories. The only exception was the average length of 

the articles, which increased by 7.8%. In 2020, the number of published relevant articles 

decreased by 41.5% year-on-year. The share of domestic news also decreased, and the most 

frequent main topic was climate extremes. The number of articles placed on the title page 

and the use of visual aids has also been reduced.       

 


