
Abstract 

The aim of the bachelor's thesis is to present the Czech publishing house Práh, which is 

unique among other medium-sized publishing houses in that none of the large publishing houses 

are behind it, on the contrary, for a long time there was only one person standing behind it. 

Since it is not possible to separate the person of Martin Vopěnka, the founder of Práh, 

and the publishing house itself, the introductory part of the first chapter is dedicated 

to introducing his person and his work not only as the founder and owner of Práh, but especially 

as a writer. In the next part of the first chapter, the thesis deals with the situation in the field 

of publishing shortly before and after the establishment of Práh, because the publishing house 

was established in 1991, two years after the Velvet Revolution, when an inexhaustible number 

of publishers in Czechoslovakia were founded and disappeared very quickly. It was a wild 

period for a publishing activity in our country. In other parts, the work is reserved for the Práh 

publishing house itself, where it first describes the circumstances of its origin, the first years 

of operation and also the current operation. The third chapter deals with the production of Práh, 

presents editions and the most important authors. The largest part of the thesis is dedicated 

to the evaluation of how books published by Práh are perceived by selected Czech media 

and also by readers. The thesis also analyzes the position of Práh on the Czech book market 

and in the final chapter partly introduces the publishing plan for 2021 and also presents 

the future direction of the publishing house. 

 


