
Abstract  

Within the thesis, the effects of macroeconomic and societal changes on the sale of Ferrari 

automobiles is examined. The main focus of this thesis is to discover, whether known factors, 

influencing luxury goods and total car sales, are also relevant for super luxury sport cars. This 

is done, by regressing Ferrari sales and total car sales on these factors and comparing the results 

to the ones for normal car sales, in each of the analyzed regions. 

 


