Abstract

This thesis captures and describes the stereotypes of teenage and underage mothers regularly
represented in British and American reality shows, broadcasted in the United Kingdom. The task
of this paper is to explore and define the most frequent stereotypes presented by these TV shows
on randomly selected samples. The thesis is divided into two parts. The first part deals with the
phenomenon of teenage and underage mothers in the UK as a result of underclass demonisation,
poverty shaming and social stigma in the context of British culture and society. The second part
of this thesis applies the theoretical findings and analyses the common stereotypes represented
and displayed in particular reality shows broadcasted in the UK using qualitative content

analysis.



