
Abstract 
This thesis focuses on the topic of Media Representation of Politicians in the News Reporting 

of TV Nova (with a focus on ČSSD congresses and ODS congresses in 1995-2017) as well as 

the form of political reporting on the most popular commercial TV in the Czech Republic. 

Specifically, it aims to introduce how TV Nova changed their approach to prime time news 

reporting on political events and congresses of traditional Czech political parties – ČSSD a ODS 

in the period from 1995 to 2017. The thesis is based on the assumption that TV Nova is 

inherently focused on entertainment and, in terms of reporting, truly political topics are not 

crucial, nor they are at the centre stage for a typical viewer of TV Nova. Despite this fact, this 

type of report was not marginalised in the news programme - TV News. In relation to the 

parliamentary elections in the Czech Republic in autumn 2017 as well as the presidential 

elections at the beginning of 2018 it is possible to notice a glimpse of an increased inclusion of 

politically orientated reports in the form of unprecedented continual election broadcast by TV 

Nova. This thesis observes changes that have occurred in relation to referring to general 

political topics on TV Nova in the period from the start of its broadcasting to the present time. 

The presented results derived from the combination of quantitative and qualitative analysis 

indicate an increase in political news bulletins as well as the fact that such bulletins can be 

attractive to a commercial TV as they entertain viewers while providing high concentration of 

emotions when appropriately edited. 
 


