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1. VZTAH SCHVALENYCH TEZi A VYSLEDNE PRACE (, kliknutim“ zak¥iZkujte vybrané hodnoceni)

Odpovida Odchyluje se od | Odchyluje se od | Odchyluje se od Neodpovida
schvalenym tezi, odchyleni je | tezi, odchyleni je | tezi, odchyleni neni | schvalenym
tezim v praci v praci v praci zdivodnéné | tezim
zdivodnéné a je | zdGvodnéné, ale | a neni vhodné
vhodné neni vhodné
1.1 | Cil prace X || || | | | |
1.2 | Technika prace X [ ] [ ] [ ] [ ]
1.3 | Struktura prace X L | L | L L

KOMENTAR (slovni hodnoceni vztahu tezi a prace, piipadné konkrétni popis hlavnich vytek)

2. HODNOCENI OBSAHU VYSLEDNE PRACE
Vypliujte pismeno na §kale A — B — C — D — E — F (A=nejlepsi, F= nevyhovujici)

Hodnoceni pismenem

2.1 | Relativni uplnost zpracované literatury ke zvolenému tématu A
2.2 | Pochopeni zpracované literatury a schopnost ji aplikovat A
2.3 | Zvladnuti zvolené techniky zpracovani materialu A
2.4 | Logi¢nost vykladu, podlozenost zavéri B

KOMENTAR (slovni hodnoceni obsahu vysledné prace, piipadné konkrétni popis hlavnich vytek)

3. HODNOCENI KONECNE PODOBY VYSLEDNE PRACE
Vypliujte pismeno na $kale A — B — C — D — E — F (A=nejlepsi, F= nevyhovujici)

Hodnoceni pismenem

3.1 | Struktura prace A
3.2 | Funk¢nost a ptiméfenost poznamkového aparatu a odkazi A
3.3 | Dodrzeni cita¢ni normy (pokud se v textu opakované objevuji pasaze prejaté
bez udani zdroje, hodnot'te pismenem F. Pokud v textu zjistite prejaté pasaze
vydavané neopravnéne autorem za vlastni zjiSténi, nedoporucte praci
k obhajobé¢ a ve ,,zdlivodnéni v piipad€ nedoporuceni navrhnéte, aby
s autorem bylo zah4jeno disciplindrni fizeni.)
3.4 |Jazykova a stylisticka uroven prace (pokud je opakované porusovana platna A
kodifikace pravopisné normy, hodnot'te pismenem F)
3.5 | Opravnénost a vhodnost ptiloh, grafické iprava prace A




KOMENTAR (slovni hodnoceni podoby vysledné prace, pfipadné konkrétni popis hlavnich vytek)

4. SHRNUJICI KOMENTAR HODNOTITELE/KY (celkové hodnoceni vysledné prace, jeji silné a slabé
stranky, ptivodnost zpracovani tématu apod.)

The author chose her topic within an attractive area. For me as a linguist, E. Plihalova’s work has brought the
issues developed and discussed in the framework of the Frankfurt School Critical Theory into a new context. The
topic itself, Contribution of Frankfurt School to Critical Marketing Studies, is related to essential issues dealt
with in E. Plihalova’s field of study.

The author was able to cope with the right selection of literature (generally, the amount of it is vast); she has
applied all the important theoretical stimuli. Also, she was able to embrace theoretical works presenting opposite
views and compare them to classical Frankfurt School papers. I do appreciate that she has shown that the Critical
School thinking is interdisciplinary by its nature.

The core of the Critical Theory includes two contradictory concepts: a critical marketing position is not
consistent with the essence of marketing, since marketing is only a technology with no influence towards social
problems and drawbacks, and vice versa. The author has explained different attitudes related to Critical Theory,
asked the relevant questions.

E. Plihalova’s thesis is well organized, its structure is reasoned and balanced.

On the other hand, certain parts of the text seem to be verbose, with a tendency to repetitiveness. The conclusions

mostly summarizes the previous opinions and explanations.

5. OTAZKY NEBO NAMETY, K NIMZ SE PRI OBHAJOBE DIPLOMANT(KA) MUSI VYJADRIT:

5.1 1.Which are the specific marketing practices influenced by Critical Theory?

5.2 2.What is the pathway connecting the Critical Theory and a particular consumer? Who is responsible for
introducing the theory into regular marketing practice, who is the one influencing a consumer to be
mature and advanced? Are the students of marketing taught to do that?

3.The paper says that the Critical Theory has not been exploited for marketing

theories adequately and sufficiently. Can you be more specific?

6. NAVRHOVANE CELKOVE HODNICENI PRACE (,kliknutim*“ zakiizkujte vybrané hodnoceni)

A(vyborn®) X] B[] €[] D[] E[] F (nedoporucujik obhajob&)[ ]
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