Abstract

The thesis provides an overview and analysis of the concept of public in copyright law. The
thesis begins by explaining the international, European and Czech regulation. The thesis
highlights areas where is a need for a specific interpretation of the notion of the public -
particularly the publication of the work and the right to communicate the work to the public. A
substantial part of the thesis is devoted precisely to the right of the communication to the public.

The thesis discusses the areas of use of work that appear to be borderline in terms of
assessing whether they are private or public, for example use in offices, in public
establishments, in taxis, in public transport, in hotel rooms, or on the Internet. The thesis focuses
to the foreign national legislation and case law and the case law of the Court of Justice of the
European Union, which is crucial for interpreting of the term of public in EU member states.



