Abstract

The international sales contract is one of the most important and frequently
used legal instruments in the area of international business relations. Despite its
functional stability, it is subject of continuous interest of legal theory and practice

through which the questions related to its legal regulation are tackled.

Therefore, this thesis deals with international sales contract and
the perspective of its legal regulation. Particularly, the aim of this thesis is to answer
the question on how the regulation of international sales contract is developing
with regard to the national and supranational law, especially the Act on international
private law, the Vienna convention, the Rome | regulation and the CESL (Common
European Sales Law). The thesis considers this question both from

the entrepreneurs’ and customers’ point of view.

Besides the general theoretical aspects of the international sales contract,
the thesis also focuses on particular legal acts containing the most relevant
regulation of international sales contract and the structure and framework
of the thesis corresponds with this focus. The thesis is divided into five chapters,
which are preceded by the introduction and followed by the conclusion. The core
of the thesis is in chapter five, which analyzes partial aspects of current perspectives

of legal regulation of international sales contract.



