
It is a well-known that the role of social media in contemporary political communication is 

increasing. A great deal is being written and said about the online campaign of Barack Obama 

in 2008. In our environment, dispel any doubt in this regard, the presidential elections in 

January 2013. However, the attention of scientists is primarily focused on the analysis of 

online communication during the election campaign. Against this background, the bachelor 

thesis aims to analyze communication in a period when no election campaign is taking place. 

Our purpose is not to focus on the political parties, as it is usual in the Czech political 

environment, but we try to apply the concept of personalization on the communication of 

political leaders. Through the analysis of data collected from facebook´s profiles of six 

leaders, we are trying to capture the character and basic trends of political communication on 

social network sites. 

 


