The thesis deals with the concept of politicization of the European Commission. It stems from the
assumption that the new election procedure of the President of the Commission which is connected to
the nomination of so-called Spitzenkandidaten, i.e. the lead candidates of the political parties before the
elections to the European Parliament, led to the strengthening of the Parliament and subsequent
politicization of the Commission. The new President of the Commission thus comes from the strongest
political party which ran the elections with his candidature. The thesis formulates four hypotheses while
focusing on three main areas which might be influenced by politicization: public opinion awareness,
strengthening of the political affiliation of the commissioners as well as of the whole College of
commissioners, and change of its inner composition — the political experience should become more
prominent when choosing the suitable candidates for the commissioners. The analysis shows that it is
possible to trace a positive trend in public opinion awareness from the side of the European
Commission. Furthermore, it indicates the political assignment of individual portfolios among
commissioners. On the other hand, the strengthening of the political affiliation of the Commissions and
the change of the inner composition of the College were not confirmed. The biggest contribution of this
thesis is thus defining specific trends, which the future research might be focused on.
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