
Abstract 

The thesis deals with the relationship between legal protection of competition on the market 

and legal protection of inventions, illustrated by the relations emerging in connection with 

licensing of patents. Text of the thesis is divided into four chapters, first two of which 

constitute a basis for the analysis of chosen subject-matter covered in two subsequent 

chapters. The topic of the thesis is explored from the viewpoint of competition law; therefore 

the first chapter introduces competition law foundations and legislation in the EU and the 

Czech Republic. Besides basic legal institutes the thesis pays attention to legislation and 

judicial decisions related to technological markets on which patents and their licensing 

constitute a common part of business strategies. Second chapter covers industrial property 

protection of inventions in Czech legislation, its foundations and its interconnection with such 

protection on the international level. The third chapter discusses technology transfer, i.e. 

transmission of technology information between undertakings on the market. Such 

information is protected mostly by patents hence it constitutes the issue of both competition 

law and patent law. With regard to the territorial and exclusive character of the rights 

resulting from a patent, there are tendencies on the market to extend these rights via licensing 

agreements beyond the framework of their original applicability. Such tendencies are in 

conflict with the goals pursued by competition law both on national and European level. The 

issue is reflected in the Commission's Technology Transfer Block Exemption Regulation, the 

applicability of which forms the main part of the third chapter. The last chapter outlines 

contemporary patent strategies on information and communication markets together with 

competition problems related to them. The chapter explains activities of standardization 

organizations giving rise to standard essential patents. Such patents enable their owners to 

acquire strong market position and to cause distortion of the competition on the market. 

Individual cases are analysed on examples of decisions of competition authorities, more 

specifically on the Rambus case, handled both in the USA in the EU, and Huawei v. ZTE case 

recently decided by the CJEU. 

 


