
   

Abstract 

The diploma thesis explores relationship between both czech cine and television fairy 

tales and the Czech Television, analysing a structure of Christmas programme schedules 

between years 2004 and 2014. The first part defines fairy tales and their function in the 

context of literary genre and historical evolution, then it continues to a cinematographic 

and television adaptations of fairy tales. It also includes the psychological aspect of fairy 

tales. The second part considers fairy tales as mediated message and reveals possible 

influence of mass media related to their function. It is based on social construction of 

reality theory, media systems dependency theory and uses and gratifications theory. The 

third part refers to the Czech Television as to a public service media with specific targets 

and attitude to the broadcasting and production of fairy tales. At the same time, it 

mentions the most assigned directors, most broadcasted fairy tales and explains the way 

how the Czech Television works with them in the programme schedule. In the fourth part 

there was a quantitative analysis of Christmas programme schedules of the Czech 

Television made and so was a comparison of individual seasons, days and dayparts. The 

end of the work concludes the important role of fairy tales in the Christmas programme 

schedules of the Czech Television. 

 


