Abstract

Title: Comparison of proposals for sponsors in football clubs

Objectives: The main objective of this diploma thesis is to compare and evaluate the list of
advertisement options at 8 selected football clubs. Emphasis is placed on finding new trends
that appear in tender leaves that are different from previous forms of list of advertisement

options, as presented earlier literature.

Methods: As a crucial method applied in this diploma thesis is considered content analysis.

Additionally it was used as an analysis of documents and literature review.

Results: According to available results show that the highest quality of tender leaf has
a football club AC Sparta Praha. It offers on the Czech situation deluxe return for
sponsorship. Other clubs bid sheet are much less sophisticated, but the differences between
them are minimal. Diploma thesis shows the growing trend of new services partner of football
clubs compared Caslavova monograph (2009). It was found that the individual invitations to
sheets appears additional 38 new areas related to the history, location and success of a

particular football club.
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