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Abstrakt: Tymto textom by som chcela ukazat' rozne moznosti grafickeho
zobrazovania. Na zaciatku tcxtu som uviedla strucny historicky uvod. V d'alsej casti
som citatel'a zoznamila s popisnou statistikou, ktorii som v texte pouzfvala.
Rozdelenie grafov pod fa typu je najobsiahlejsou casl'ou tejlo prace. Dolezity jc i
vyber grafu, ktory spravne vystihnc informacie, ktore chceme zobrazit', preto som sa
venovala i tcjto problematike. V d'alsej casti textu som ukazala, ako spravne zobrazit'
graf a na ktore parametre sa zamerat'. Prfklady roznych typov klamnych, alebo
zavadzajucich grafov a obrazkov som prczentovala v zavcrecnej casti prace.
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Abstract: I would like to show various possibilities of displaying graphs. A short
historical introduction opens the text. In its next part is the reader acquainted with
the basic notions of descriptive statistics used in what follows. The correct choice of
the type of the graph presenting our ideas is then discussed. Further I am showing
how to paint the graph correctly and on which parameters we should concentrate.
Examples of various mistaken or misguided graphs are shown and commented in the
final part of my work.
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