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Yugonostagia belongs to the most intriguing matters in the contemporary history of Balkans. 

Its imagery shapes both the media, and the everyday life of citizens in the post-Yugoslav 

countries. In contrast to the official narratives about dictatorship and the oppressive past, 

collective memory contains many nostalgic motives and offers more positive images of the 

Yugoslav past. Moreover, those nostalgic images are not enclosed within the pre-political life 

of citizens, but enter the public space and turn to be important marketing strategies. 

First of all, I would like to appreciate the courage of Jovana Vukcevic in dealing with the 

difficult subject. The matter as such is burdened with specific expectations (either with 

idealizing the past, or with warnings against such idealized images). Thus, it requires a lot 

from the investigator whose attempt is to historicize the matter, to understand the origins of 

the Yugonostalgia, and its implementation as a marketing strategy. I am very happy Jovana 

Vukcevic managed to deliver a thesis that meets the most stringent demands in this respect – a 

balanced interpretation of the Yugonostalgia as a marketing strategy and its transformations in 

the last 20 years. 

Also I have to emphasize, secondly, well-considered and elaborated structure of the thesis. 

Jovana Vukcevic analyzed various characteristics and classifications of the Yugonostalgia – 

its imagery, transformations of collective memory, generational and regional differences in 

adopting nostalgic notions, economic aspects, more specifically advertising and consumer 

practices, its expressions in the popular culture and much more. She demonstrated her ability 

to use various analytical categories to illuminate the inner structure and transformations of the 

issue – Yugonostalgia after 1989.  

And third, Jovana Vukcevic showed high sensitivity for the fine distinctions in different 

approaches to Yugonostalgia. Reflections on historiography belong certainly to the best and 

most elaborated parts of the thesis. They bring much evidence both on the importance of the 

topic, and on the Jovana’s abilities to meet the highest requirements in her intellectual work.  



If there is an aspect that should be focused on in more detail in future or that could have been 

elaborated with more perfection, I would mention one major point. Empirical examples of the 

Yugonostalgia could both demonstrate various aspects of collective memory, and develop 

their own dynamics, unexpected turns and manifold (sometimes very discreet) manifestations. 

There is namely a difference between categorizing the matter, on the one hand (an issue that 

Jovana Vukcevic makes very persuasively and in detail), and historicizing it, on the other, 

revealing particular interests and historical incidents operating behind general processes. In 

the future, Jovana Vukcevic could try to pay more attention to the changeability and even 

transience of human imagery and institutions. In this way, she could both explain various 

forms of Yugonostalgia, and to clarify the fact they appeared at all. Yugonostalgia was not 

only a marketing strategy, but also a very important aspect of post-communist identities. 

Nevertheless, this aspect does not question the fact that the master thesis of Jovana Vukcevic 

is very well written, very thoroughly conceived and highly reflexive. I can fully approve the 

thesis and propose to mark it with B or A, depending on the course of defense. 
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