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hroughout this thesis I tried to show the numerous aspects of the
introduction of the single currency and its impact on Italian society.
We started by considering the pre-changeover phase, pointing out

the genuine enthusiasm and trust in future perspectives of the Euro as an
innovative tool able to contribute in building a more and more unified
Europe, that was pretty widespread among Italians. Unfortunately, after this
initial positive attitude, the successive four years have been characterized by
an increasing mistrust and discomfort. This happened because of the
combination of several relevant factors: psychological, political and partially
also economic.

We analyzed that the Italian population has faced an unexpected amount of
psychological difficulties in dealing with the single currency; to clarify the
wide range of different attitudes it has been useful approaching this theme
following various levels of analysis, as shown in the first three chapters. The
considerations built up on these areas of interest have been developed
according to my personal re-elaboration of information and data collected by
the official survey department of the European Commission, and the socalled Euro Barometer, that during the last four years has carried out a
remarkable monitoring work to studying and understanding the consensus or
mistrust dynamics linked with the single currency, the price levels, the future
expectations, etcetera.

Then we focused our attention on the plausible causes of this increasing
discomfort and its psychological side effects:
1. the extremely short period of double price display strategy (just two
months, where in France for example, it was twelve months long),
useful to training Italians in conversion procedures;
2. the problem of again beginning to use, after more than fifty years,
cents and decimal numbers;

3. the scarce purchasing power attributed to coins and cents, also
analyzed through my original survey on daily tipping habits, before
and after the introduction of the single currency, very useful in
showing the underestimated purchasing power of Euro cents;
4. the idea (not completely negative) of introducing a new 1 Euro bill
to return a more visible purchasing power to those citizens not
used to dealing with coins expressing too high a value (especially if
compared with the previous national currency, where the coins
were perceived just as a useless weight in the pockets).

We also demonstrated how these problems have been used and abused by
Berlusconi’s Government to justify its mistakes and responsibilities in being
unable to contain speculative maneuvers carried out, especially, by a pretty
large part of Italian shopkeepers, often ready to turn citizens’ difficulties into
a profitable situation. We showed that those faults, which it is possible to
attribute to the Euro, according to the center-right coalition (the sudden and
unjustified increase of prices, the growth of the inflation rate, the decreased
purchasing power of Italian households), are interpreted by the author of this
thesis as a weak and disputable political alibi. Furthermore, to also better
argue this specific topic, we tried to give reasonable (so scientific and not
demagogical) explanations for those distances between popular perceptions
and statistical realities in considering price increases and inflation rate on
both the Italian and the Euro Zone level. In this respect, the analyses
published by Central National Banks and National Institutes of Statistics
have been very helpful.

The Italian “case” offers, unfortunately, a rich handbook of difficulties and
troubles that could at least be useful in suggesting to other nations better
planned strategies to avoid the same wrong paths. Preventing the future
Euro Zone countries from making mistakes as the Italian ones has become
another interesting point of interest in writing this thesis and a legitimate
target of it. Among many topics, some seem to be particularly worthy of

careful consideration, and not underestimation, in shaping future cash
changeover strategies. These are, according to my opinion, the most
relevant ones that have emerged during my studying the Italian setting and
that could be considered as precious tips to take into account in the future:

1. a more effective and customer oriented informative campaign before
the changeover phase (nominal and cash changeover) is very
important in this respect; for example displaying the prices of all
services both in the previous national currency and in the new single
one immediately after the ultimate exchange rate set by the European
Central Bank, could help the citizens to be accustomed to new prices;
2. the usefulness of a longer double price strategy (up to twelve months
at least) could also be helpful in dismissing step by step the previous
economic paradigm: if prices are sticky, it’s better to put a double
sticker on them, to protect citizens from their mistakes and from
somebody else’s’ speculative maneuvers;
3. setting better and more serious controls on shopkeepers, especially
after the first 12 months after the end of the double price strategy and
concretely focused on rounding off price maneuvers;
4. in case of substantial distances between popular perceptions and real
economic indicators, clarifying the real scientific procedures used by
the National Statistics Institutes could help in decreasing the media
power of distorting reality in a simple and appealing way in name of
the TV share or worse because of a demagogical political interest;
5. keeping present, and clear, in mind the difference between national
responsibilities and European common policies; the mistakes made by
incapable governments should never effect, or even stop, the
European integrative process.

Oscar Wilde wrote that experience is the name every one gives to their
mistakes, so on my part I simply hope that many shall take advantage from
the Italian “experience”.

