
Abstract 

 

The diploma thesis focuses on marketing communications in performing arts. In 

particular, it concentrates on poster advertising of the Divadlo na Vinohradech. Marketing in 

art is specific because it must adapt to the artistic goals. Thus, the role of marketing is not to 

conform to demands of the market but to attract audience to the current offer. The product is 

firstly made and only then placed on the market. It is possible to base the marketing 

communication channels on the product itself. In connection with the above mentioned, I tried 

to reveal what elements – either those which are explicitly shown or the hidden ones – are 

used on posters for theatre performances. Moreover, I tried to find out whether the posters 

included traits which are specific for the field of culture and arts. As a tool the semiotic 

analysis was chosen to examine individual pictures and texts as well as their mutual 

relationships. 
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