Abstract

Advertising is a reflection of society. At the same time, it has impacts on society. This
diploma thesis looks at advertising as an important social phenomenon. Based on the
examples of controversial commercials, it deals with relationship between advertising and
society.

The main objective of this work is to explore the relationship of controversial
commercials and society. With the use of qualitative research methods the author examines
how the contemporary society is reflected in the communication of controversial commercials
and whether our society is affected by them.

For clarification purposes, this diploma thesis first identifies relevant terminology and
sets the difference between key concepts, ie., advertising and controversial
commercials. Moreover, the theoretical part of the thesis deals with the mutual relationship
between advertising and society.

Based on the analysis of the Grounded Theory the author acknowledges that the
controversial commercials are in fact a reflection of society. Controversial commercials are
communicated to their target groups in a common manner that is easy to understand. Yet,
their presence in society is not always considered as acceptable and appropriate. In
conclusion, this diploma thesis is devoted to the elaboration of the mutual relationship
between advertising and society and other contexts that may arise in the course of research.
Due to the new issues prompted by this diploma thesis, the findings of this diploma thesis can

be used as a starting point for further research.



