
Annotation 

Challenges in Promotional Texts 

The goal of this thesis is to provide a comprehensive analysis of challenges in commercial 

advertisements. It will analyze texts of printed, television and internet advertisements. The 

thesis will examine what approaches are used in marketing campaigns to challenge to the 

recipient's emotions as well as what social values are used for the challenges to be effective. 

There search will be based especially on stylistic and content analysis. 


