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ANNOTATION 

 

This bachelor thesis is based on two British literary works – Aldous Huxley's 

Brave New World (1932) and Julian Barnes's England, England (1998). The main 

aim of the thesis is to focus on the visions of consumer society and commodification 

in these novels and to explore its impact on individuals, culture and society itself. 

The first part of the thesis is concerned with consumerism, and its historical 

development and the main part analyses the features of this phenomenon in both 

dystopian novels.  

 

ANOTACE 
 

Tato bakalářská práce vychází ze dvou britských literárních děl – Konec 

civilizace (1932) Aldouse Huxleyho a England, England (1998) Juliana Barnese. 

Hlavním cílem této práce je zaměřit se na vize konzumní společnosti a komodifikaci 

v těchto dílech a prozkoumat jejich dopad na jednotlivce, kulturu a společnost 

samotnou. První část práce se zabývá konzumerismem a jeho historickým vývojem, 

hlavní část pak obsahuje analýzu projevů tohoto fenoménu v obou antiutopiích.  
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INTRODUCTION 

This bachelor thesis is concerned with the visions of consumer society in two 

British dystopian novels written in the twentieth century – Aldous Huxley's Brave 

New World and Julian Barnes's England, England. The main aim of the thesis is to 

concentrate on consumerism, commodification and consumerist lifestyle reflected in 

the novels and also to analyse its impact on individuals and their personal and 

cultural values.  

The theoretical part describes the emergence and development of consumerism 

and consumerist tendencies since the eighteenth century. It also focuses on 

consumerism according to the periods of time when the novels were written – the 

1920s and the end of the twentieth century. This part is based on theoretical literature 

concerned with consumerism and its history. As the main source of relevant 

information serves the monograph Consumerism in World History by the American 

historian Peter N. Stearns.  

The main body of the thesis consists of the critical analyses of Brave New 

World and England, England, concentrating on the features of the consumerist 

lifestyle and its consequences. In this sense, Brave New World represents a dystopian 

vision of mass consumer society of the 26
th

 century and England, England can be 

seen as an extreme image of consumerist leisure and commodification.  

The conclusion contains a brief summary of both dystopian novels and draws 

a comparison of consumerist issues in Huxley's and Barnes's visions. 
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1 THEORETICAL PART 

1.1  The Rise of Consumerism 

To be able to fully understand the theme of this thesis which is concerned with 

consumerism and consumer society in literature, it is important to understand when 

and how this phenomenon originated – the historical context. Consumerism is not 

just a trend of contemporary society but it is also a crucial part of modern history 

because of its great impact.  

Consumer society is characterized by excessive attachment to material values. 

In this kind of society people consume much more than they actually need. 

Interestingly, consumerism does not have the power only to change the world 

economy, its supply and demand but it also has the power to shape human identity 

and emotions to a large extent. Through the prism of this phenomenon people 

evaluate their life satisfaction, self-esteem, relationships and formulate their life 

goals.  

It is believed that consumerism originated in the 18
th

 century. Of course, it was 

not the full blown consumerism as it is known nowadays but rather its weaker 

ancestor. Before the 18
th

 century most societies had value systems which were not 

really convenient for potential consumerism to flourish. There were quite a lot of 

factors and tendencies which prevented consumerism from emerging and developing. 

The issue of widespread poverty, lack of money and social hierarchy was relevant 

but the most important role was played by religion and cultural beliefs. People were 

attached to faith and God as modern society is attached to consumerist lifestyle. The 

dominant feature of the value system was most frequently religion. “Several major 

religions urged their adherents to focus on spiritual, other-worldly goals and argued 

that worldly goods detracted from true purposes of earthly life, which should be 

directed to salvation in a life to come” (Stearns 4). Therefore, religion prevented 

mass consumerism from fully growing and spreading out earlier.  

Buddhism and Hinduism are in this way very similar. Both reject possessions 

and worldly pleasures which only distract people on their path to true bliss. These 

religions have always given priority to spiritual goals that are more important than 

the materialistic ones. Orthodox Christianity is also characterized by a rather hostile 
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attitude towards possession because it is believed that materialistic wealth does not 

guarantee entering heaven but on the contrary. It keeps people in spiritual poverty 

and thus jeopardizes their chances for salvation. On the other hand, it is true that the 

Catholic Churches have always been full of expensive religious items made of gold 

and decorated with precious stones but these tendencies cannot be seen as 

consumerist as long as these decorations served to celebrate God. In all the major 

religions the purpose of life was not to hoard but to achieve salvation. However, it is 

important to say that even if wealth was perceived in most major religions as a threat 

to holiest life it was never condemned absolutely. The decline and the weakening 

influence of religion meant that consumerism could slowly replace it.  

Pre-modern consumerism had of course other limitations such as limitations to 

the amount of novelties, opportunities to purchase or the number of potential 

consumers. Some consumerist interests like desire for luxury products could be seen 

in upper aristocratic classes; however, it did not mean that all upper classes were 

automatically consumerist. Consumerist lifestyle was reachable before modern times 

only for small minority of rich people but not all wealthy people had this kind of 

inclinations and preferred more traditional values. Ordinary people lived in an 

environment from which consumerism could not have successfully stemmed from 

and not only because of lack of money or opportunity to purchase. People from 

countryside were highly self-sufficient because they were devoted to agriculture and 

livestock production. The typical life goal of peasants was not consumption but 

lifelong effort to produce enough that their families could subsist. 

It is not possible to determine the exact time when consumerism originated 

because it underwent its own evolution. Nevertheless, its emergence is closely 

connected to urbanism, development of international trade and innovations in various 

fields such as technology or marketing. “Technological and organizational 

innovations in production raised output significantly and reduced unit costs. (…) The 

benefit was initially experienced in reduction in working hours, as well as relatively 

modest increases in consumption” (Smart 8). Some of the first signs of consumer 

society were rather inconspicuous tendencies such as the growing demand for sugar, 

tea, coffee or household decorations. These were products that were by no means 

necessary and demanding something that one does not need is a hallmark of 

consumerism. The two most crucial features of the 18
th

 century consumerism was 
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a huge increase in the number of shops and an apparent change of marketing 

methods by the shopkeepers. They started to use different kinds of methods to attract 

potential customers and so the buyers became for the first time tempted by a bargain 

or an attractive shop window. Naturally, this trend is connected to the emergence of 

mass advertisement which began to spread through weekly newspapers, posters, 

trade cards and almanacs. Thanks to advertisement people started to be encouraged 

on a daily basis to buy things they did not need. As a result of these new tendencies 

in society, shopkeepers and manufacturers, in order to make money, had to carefully 

observe the changeable tastes of their customers and adapt to them.  

The first wave of consumerism in eighteenth-century Western Europe was 

focused especially on women because it was mainly concerned with products to 

beautify households and bodies. The fashion as it is known nowadays, including 

clothing, perfumes and cosmetics, began to significantly penetrate the society and 

was no longer just a domain of the upper classes. Cheaper imitations became 

reachable also for ordinary people. With the help of the previously mentioned 

products consumerism could spread also into other areas and was able to develop. 

The arrival of consumerism brought several revolutionary changes concerning 

not only industry but also personal lives of people. Besides different ways of 

marketing and much more products to buy, there was also a transformation of life 

goals among people which can be seen as a crucial change. They started to perceive 

their identity through buying and gaining, and according to this, they measured how 

satisfied they were in life. They got closely attached to material items because goods 

became connected with self-image and emotions provoked by desire or pride. 

“Consumerism is widely recognized to promote experiences of emotional and 

aesthetic pleasure. Desires are provoked and fantasies are aroused by thoughts of 

participating in consumer activity” (Smart 144). Not only individuals started to 

redefine themselves but also nations. “In rainy England, umbrellas passed into wide 

use from the 1770s onward. They were criticized as being foreign and effete. (…) 

But the invasion of umbrellas could not be stopped, and soon began to be associated 

with Englishness” (Stearns 24).  

The phenomenon of consumerism had two sides from the beginning. People 

who did not have enough money to buy things they craved for had to come up with 

other alternatives and not to buy was not an option. In this sense, consumerism 
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caused increase in the number of thefts and indebtedness as well. Later on even some 

completely new kinds of mental diseases such as kleptomania emerged.  

The second phase of consumerism included commercial leisure which could 

originate because of higher earnings and more free time. Actually, boredom was 

a new invention of the 18
th

 century and the treatment for it became consumerism and 

the lifestyle connected to it. “Society is now one polished horde, formed of two 

mighty tribes, the Bores and Bored” (Byron 557). The very first consumerist leisure 

included circuses, coffee houses and restaurants. In the 19
th

 century another tool to 

expand consumerism became the department store – a place for both purchase and 

recreation which functions in the same way even today.  

The influence of consumerism was increasing over time and thus also its 

impact on the lives of people and their individual experiences grew. There was 

a constant acceleration and intensification of consumerist tendencies which 

penetrated into all kind of spheres of human life. These tendencies penetrated even 

into marriage. Marriage which was earlier seen as something sacred and value of 

which used to be immense changed and turned into short-lived institution. 

“Commitment was fine as long as the product gave pleasure, but when this lessened 

one could always trade in on a new model” (Stearns 142). When the material 

situation in society changes, marriage, family and relationships tend to change as 

well. New era brings new opinions, norms and possibilities. With more products to 

buy, more free time and decreasing influence of religion people started to have more 

opportunities how to fulfill their lives. Get married and start a family ceased to be the 

only option. “Men as well as women were redefining domestic obligations as the 

most significant activities of their lives” (Coontz 167). Consequently, the number of 

divorces rapidly increased and a divorce was no longer regarded as deviant 

behaviour. This trend is also associated with increasing standards concerning women 

and their physical appearance. Consumerism brought new cosmetic products, 

perfumes and fashionable clothes and accessories which subsequently resulted in 

growing importance of attractiveness of women.  

Approximately in the 1920s the full consumerism was formed. This period of 

time is very often associated with the first affordable automobile The Ford Model T 

known as Tin Lizzie which triggered the mass motorization and huge popularity of 

cars all over the world. Consumerism became a colossal global mechanism with 
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immense influence on society. In the contemporary world there are hundreds of 

opportunities to purchase and hundreds of possibilities how to spend the free time. 

People are actually suffering from the “tyranny of choice” and have to be able to put 

up with this situation. The expression “tyranny of choice” indicates that society is 

forced to make hundreds of decisions on a daily basis which can actually cause 

disadvantages and inconvenience rather than benefits. “It is only logical to think that 

if some choice is good, more is better. (…) Yet recent research strongly suggests 

that, psychologically, this assumption is wrong. Although some choice is 

undoubtedly better than none, more is not always better than less” (Schwartz). The 

more alternatives are offered the bigger the loss seems to be. After making some kind 

of decision people usually start to grieve over the lost opportunities but, more 

importantly, they also tend to feel regret about the option they have chosen. 

Therefore, consumerism cannot be seen only as a generator of comfort as long as it 

causes some kind of inconvenience. On the other hand, consumerist lifestyle also 

very often functions as a compensation for an unsatisfying job, hard work or failed 

relationships.  

Nowadays, the emergence of consumerism can be seen as a very important 

milestone in modern history which helped to constitute some typical features of 

modern society. Undoubtedly, consumerism brings both pros and cons and so it 

depends on individuals whether they perceive it as a progress or degradation of the 

human society.  

1.2 Consumerism in the 1920s and at the End of the Twentieth 
Century 

In the analysis of the visions of consumer society in Brave New World and 

England, England it is important to know at least some conditions and circumstances 

of the period of time in which these books were written. It is the historical context 

related to consumerism which can help the reader to better understand the contents of 

the books and also the writers' intentions or concerns. 

Even though Brave New World was written in 1931 and published in 1932 the 

crucial era from which Aldous Huxley drew his inspiration seems to be the 1920s. 

The 1920s were an important decade for consumer society. It was a time when most 

of the western countries, especially the United States of America, were experiencing 
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economic prosperity and some of them even an economic boom. This period 

followed the First World War when the lives of people started to return back to 

normal. Products made in factories in great numbers and at lower prices enabled the 

mass production and mass distribution of goods to spread easily. Consequently, 

many products which used to be within reach only for those from higher society 

became accessible to most of people. One of these consumerist products which 

became highly important during the nineteen-twenties was an automobile. The 

American entrepreneur and a pioneer of the automotive industry, Henry Ford 

triggered this new phenomenon causing that a car developed into something essential 

for people. It is Henry Ford who plays a crucial role in Brave New World and who is 

considered to be a prophet and a father of mass production. Also thanks to 

innovations and new possibilities in the financial sphere such as the installment 

credit which provided money, more and more people could afford to buy and 

consequently consume more products than ever. However, the 1920s were not only 

time of the rise of consumption and consumer leisure. It was also a time when it was 

already possible to observe the rise of radical political movements throughout 

Europe. These tendencies can be seen as a herald of what was to come – the Second 

World War. Undoubtedly, it is important to say that the growing and flourishing 

consumerist lifestyle led to overloading of financial markets and afterwards to the 

Great Depression which can be considered to be the first significant negative 

consequence of consumerism. In connection with well-being, relative economic 

stability and increasing living standards another phenomenon arose – a baby boom. 

This demographic phenomenon attracted Huxley's attention and he regarded it as 

a dangerous threat which he points out in his writing. “In Brave New World Huxley 

is facing particularly the fear of overpopulation, which since then has become 

a nightmare. (…) It is a very living problem and has been so for a long time. Even in 

the twenties, the press of people on the earth was noticeable and it was apparent that 

they were forming a mass” (Brander 63).  

England, England was published almost seventy years after Brave New World 

in 1998 and it was the end of the twentieth century which was characterized by 

further development and transformation within the consumerist apparatus. The most 

obvious change was the extension of international transport and business network 

which helped consumerism to spread more quickly and more efficiently. Since that 
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no one can doubt that consumerist lifestyle and interests are global phenomenon 

concerning the entire world and causing an international conformity for example in 

clothing. Consumerism began to cross the borders of all countries in the geographical 

sense but, more importantly, also its own boundaries. “Some observers argued that 

the most fundamental change in Western, and particularly American, consumerism 

involved the extension of consumer behaviors to areas of activity not previously 

considered part of consumer life. (…) These changes had many merits; but they 

unquestionably showed the power of consumer expectations and procedures to spill 

over to other aspects of life” (Stearns 140-141). Areas like politics and education 

began to be fields for consumerism to flourish when elections turned into highly 

commercialized events and when students and their parents transformed into picky 

customers demanding the best possible product. Marriage has become a convenient 

way to afford more products and services which consumerism has to offer. Logically, 

two incomes mean more money to spend. It is important to mention that the second 

half of the twentieth century is connected with the rise of pop culture – a  

mass-produced culture intended for mass consumption. This phenomenon is closely 

related to development of mass media, especially television. Television has become 

an omnipresent device which is always ready to fill the free time and whereas the 

importance of this medium was growing, other components of culture such as 

literature became overshadowed. “Television does not extend or amplify literate 

culture. It attacks it” (Postman 84). Also, commercial tourism and traveling, an 

important theme in England, England, became very popular and vital for most 

consumers.  

One of the goals of consumer society is the accumulation of wealth. This does 

not concern only material possessions but also experiences. Thanks to tourism people 

discovered new source of pleasure and an opportunity to gain not only new 

experiences but also more products. Souvenirs began to serve as a device which is 

necessary to deepen and intensify the experience itself. “An experience might not 

seem authentic unless it yielded a related purchase that could be taken home and 

shown around” (Stearns 142). Consumer society tends to turn everything into 

commodity and thus everything has its price and can be sold to customers for money. 

In this sense, consumer tourism might be considered as consuming other cultures.  
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In the past, people traveled for various reasons and “the desire to travel until 

relatively recently, was predominantly based on religious devotion, concerns over 

health or on trade, rather than pleasure” (Swarbrooke, Horner 14). However, at the 

end of the twentieth century consumer tourism became a tool to show the position 

within society a particular person had. Travelling abroad has been a demonstration of 

social status. Tourism has become demanded by society and people were forced to 

fulfill these artificially created needs just to stay respected citizens of modern 

consumer society. This tendency has left no other options of how one may spend 

a vacation. Generally, a purchase of this kind of service requires a larger part of one's 

income and if people want to travel, they also need to earn enough money to be able 

to afford it. Therefore, their travelling experiences have to be better and more 

original and interesting, year by year. A tourist destination can be seen as a product 

designed by travel agencies and its attractiveness is influenced by various factors. 

Some of the key factors that usually affect the pleasure of traveling are natural 

beauty of a particular region, attitude of local people to tourists and leisure and 

recreational facilities providing entertainment. It is also important to say that the 

phenomenon of consumer tourism goes hand in hand with mass media. “The growth 

of television programmes and specialist magazines on tourism has been a reflection 

of the growing interest in tourism. These programmes have also fuelled tourism 

demand, as has the growth and development of tourism companies offering more 

choice to consumers” (Swarbrooke, Horner 105).  

At the turn of the millennium, many people could afford to travel anywhere in 

the world, almost no destination was a taboo and under these circumstances mass 

tourism could easily flourish. Consequently, the demands of tourists started to 

increase steeply. They wanted to spend their holiday effectively – to see and to 

experience as much as possible because that is the tendency which consumer society 

has. Consumerism often evokes in people an artificial desire to travel and to explore 

and thus it transforms their personal needs. However, consumer mass tourism does 

not affect only individuals but it can also affect a whole culture which has been  

over-exposed by large amounts of people. “The rapid spread of international 

commercial tourism affected traditional styles. African craft workers, for example, 

began to modify their expressions in order to match up with what Westerners thought 

African art should look like” (Stearns 146). 
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2 PRACTICAL PART 

2.1  Brave New World 

2.1.1 Dystopia Full of Happiness 

Brave New World is a dystopian novel written by Aldous Huxley in 1931 and 

published a year later in 1932. According to The Guardian this book is among the 

hundred greatest novels of all time and it is possibly Huxley's great sensitivity which 

makes his work unique and which still attracts many readers – sensitivity with which 

he carefully observed events and developments around him and was able to reflect 

them in his writing. Huxley was aware of the crisis of humankind and he was not 

certainly indifferent to it. Brave New World was his response to what was happening 

around him. It was a gloomy vision of the future of humankind which stemmed from 

his concerns. It is true that the first half of the twentieth century was full of 

contradictions. On the one hand, there was an incredible progress in science and 

technology which could provide many benefits for people and which promised 

a better, easier and more comfortable life for them and for the future generations. On 

the other hand, the danger of the progress and the great power connected to it was 

unquestionable, as reflected in the First World War. “During these decades violent 

oppositions came into being. It became possible for whole populations to be properly 

fed, clothed and housed; it became possible for them all to be destroyed together in 

a few minutes” (Brander 11). Aldous Huxley noticed these tendencies and the 

terrifying and perilous balancing between good and evil which started to penetrate 

the human society.  

The Western civilization is now slowly but surely approaching the visions 

prophesied by Huxley in his Brave New World. This book makes readers think and 

they feel obliged to evaluate the current state of society they live in - which should 

be considered as a positive contribution. Although the book was published in 1932 

the issues presented in it are more topical and alarming nowadays than at the time 

when it was written. Considering this, one might say that for the contemporary reader 

some features of science fiction are fading away. What used to be seen as absurdity 

in the past could be easily seen as normalcy in the future or even today. “In 1932 

Huxley thought this was a remote nightmare but already in 1946 he confessed that 

his brave new world was coming quicker than he had expected” (Brander 65). In 
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relation to this, Huxley published in 1958 Brave New World Revisited – a collection 

of twelve essays in which he explores the threats to humanity prophesied by himself 

in Brave New World.  

An important thing to explain is why the world and the consumer-oriented 

society created by Aldous Huxley should be considered as dystopia. It forces the 

reader to ask questions like “Are not all people happy there, living by the World 

State's motto “Community, Identity, Stability”? Is there any evident and cruel enemy 

who tries to control and destroy people's lives like Orwell's Big Brother? What 

exactly makes the Huxleyan world dangerous?” The core problem lies in the fact that 

it is quite difficult to point the finger at the source of the evil. In other dystopian 

worlds it is usually easy to find the enemy against whom the characters should fight. 

It is often a totalitarian government, corrupted political system or creatures from the 

outer space which force people to follow and respect the rules and principles they 

have formed. Thus an oppressed and intimidated society is created. However, at the 

same time, it is a society full of people who are ready to stand up against the tyranny 

and fight for their freedom. “An Orwellian world is much easier to recognize, and to 

oppose, than a Huxleyan” (Postman 156). In other words, it is very difficult to fight 

against something that is hidden or disguised, to fight against an enemy who seems 

like a friend. The society is then very easily manipulated and even though the 

manipulation results in “happiness” it does not cease to be a manipulation. 

For some of the contemporary consumers Brave New World might seem like 

a perfect utopian world always producing a sufficient number of products and goods 

essential for life such as food or clothes. Nevertheless, it is important to realize that 

consumerism also forces people to turn away from the principles of humanity and 

fundamental values and to focus only on consumption. That is the main reason 

consumerism and the lifestyle connected to it should be perceived as a threat and not 

only within dystopian worlds like Brave New World. Overall, Brave New World is 

a dystopia which only pretends to be utopia and that might be the source of great 

danger. A specific kind of totalitarianism rules in the World State. It does not enforce 

obedience through brutality but it certainly does control people in many immoral 

ways. 

It is truth that the question of morality tends to be tricky because it is rather 

relative. Which actions are considered moral and which are considered immoral 
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depends on many factors like personal beliefs and values, religious influence or 

culture and traditions. Nevertheless, the immoral behaviour noticeable in Brave New 

World is behaviour which violates some moral laws and standards, such as the 

substantive rights, that are rooted in the contemporary society.  

2.1.2 Mass Consumer Society of the Twenty-sixth Century 

The increasing number of people within the consumer society inevitably results 

in the growing power of consumerism and the control that it has over people. The 

mass society and overpopulation were one of the biggest concerns of Aldous Huxley 

which he described in Brave New World. He noticed how overpopulation had created 

masses which began to be more and more orientated on consumption. The larger 

number of people naturally means the larger number of products which must be 

manufactured and which are subsequently consumed. In Brave New World 

reproduction and thus the population size is controlled by the World State. This 

artificial production of human beings in hatcheries actually provides a constant 

supply of consumers and also labourers who will provide the manufacturing of 

consumer goods. To create the best worker possible it is necessary to modify humans 

since the prenatal development. “On Rack 10 rows of next generation's chemical 

workers were being trained in the toleration of lead, caustic soda, tar, chlorine” 

(Huxley, Brave New World 13). Therefore, Brave New World is not just 

a technically advanced world filled with all kinds of new technological inventions 

but the world itself seems to be a well-programmed machine rather than a living 

organism which it used to be in the past. The people who live in the society of the 

twenty-sixth century AD actually suffer from absolute order and organization. They 

have to put up with the place “where perfect efficiency left no room for freedom or 

personal initiative” (Huxley, Brave New World Revisited 4).  

The main goal of the society is to maximize its own efficiency and to produce 

and consume over and over again. This tendency leads to the transformation of value 

system which is turned upside down. The value system in Brave New World created 

by the World State allows the masses to flourish and, at the same time, it kills the 

individuality. In addition to that, consumerism and manipulation of people are driven 

to extremes in this world.  
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Mass media have a great power over the contemporary society and they are 

actually a tool for controlling the masses. Mass media form the opinions of people 

and regulate their desires by TV programmes, films, magazines etc. This is the 

standard procedure of media manipulation. However, in Brave New World people are 

no longer forced to consume only by mass media and advertising but they are 

predestined to it – their instincts and reflexes are being transformed and modified, as 

they grow, by many immoral methods invented in The Conditioning Centre such as 

electric shocks. In this world, “the tyranny of choice” has actually turned into 

tyranny of no choice which people do not perceive because they have not 

experienced anything else and thus cannot compare it with anything else. Those who 

are ruling the World State use this specific kind of manipulation to impose their will 

on the society without any physical violence or intimidating. This makes the 

manipulation seem absolutely harmless at first sight. The Director of Hatcheries and 

Conditioning explains it to his new students: 

Primroses and landscapes, he pointed out, have one grave defect: 

they are gratuitous. A love of nature keeps no factories busy. It was 

decided to abolish the love of nature, at any rate among the lower 

classes; to abolish the love of nature, but not the tendency to 

consume transport. (…) ‘We condition the masses to hate the 

country,’ concluded the Director. ‘But simultaneously we condition 

them to love all country sports. At the same time, we see to it that 

all country sports shall entail the use of elaborate apparatus. So that 

they consume manufactured articles as well as transport. (Huxley, 

Brave New World 18-19) 

As stated above, people are predestined to have certain attitudes towards things 

that are considered essential for the proper operation of the World State. They are not 

allowed to make choices concerning their lives or to form an opinion. According to 

the World State, their greatest goal is to become as useful as possible in terms of 

consumerism. This tendency makes one think about the citizens of the World State 

and their nature. With the hatcheries and conditioning, people behave like 

programmable robots rather than human beings. On the one hand, the techniques, 

explained by The Director of Hatcheries and Conditioning, might seem to 

contemporary society like crimes against humanity and something unthinkable and 
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ridiculous. On the other hand, it has been scientifically proven that humans are still 

evolving and keep adapting to their environment. It is the same case as the 

development of science and technologies – what was previously considered fantastic 

later became commonplace, such as spacecrafts. The point is that someone might 

consider hatcheries and conditioning only as evolution steps of the society and a 

natural development of humankind. After all, the human society keeps developing 

and progressing and the control of it has to develop as well. Although Brave New 

World is deliberately driven to extremes, it is not an entirely improbable vision of the 

future.  

The artificial formation of attitudes and desires by conditioning, in order to 

regulate production and consumption, undoubtedly modifies one's personality. 

Nevertheless, one of the most unnatural methods used in Central London Hatcheries 

is Bokanovsky's Process which actually steals identity from individuals. This process 

can produce up to ninety-six identical twins grown out of a single egg. “One egg, one 

embryo, one adult – normality. But a bokanovskified egg will bud, will proliferate, 

will divide. (…) and every bud will grow into a perfectly formed embryo, and every 

embryo into a full-sized adult” (Huxley, Brave New World 3 - 4). The foetuses are 

subsequently treated in different ways according to their prospective casts. Those 

who are predestined to perform only unskilled work are automatically treated with 

poisons and oxygen deprivation which guarantees lower intelligence and enables to 

create social subclasses. Thanks to this method the World State's government is able 

to control the number of humans as well as their functions in the society. It provides 

a sufficient number of workers who are suitable only for manual labour and who are 

actually satisfied with their unfulfilling jobs, never longing for promotion. These 

conditions are perfect for well-functioning production. Therefore, Bokanovsky's 

Process is not only used in order to create an important instrument of social stability 

but also to provide social efficiency: 

Standard men and women; in uniform batches. The whole of a 

small factory staffed with the products of a single bokanovskified 

egg. ‘Ninety-six identical twins working ninety-six identical 

machines!’ (…) The principle of mass production at last applied to 

biology. (Huxley, Brave New World 5) 
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The problem with Bokanovsky's Process is that it certainly brings benefits to 

the society as a whole but not to all individuals. This method could be actually 

considered as human cloning which is an extremely controversial issue even 

nowadays but in Brave New World no one is questioning it. The World State's 

government absolutely ignores the impact that this process has on individuals who 

had to undergo it. People have no chance to change their lives since they are 

“produced” and they are predestined to be satisfied with whichever conditions they 

have to live in. It is also difficult to imagine what the Bokanovsky's Process can do 

to self-image and identity and how it can modify it.  

As already mentioned, everybody and everything in Brave New World must be 

useful for the sake of the society. What does not bring any benefits and has no 

economic value is insignificant. The society of the twenty-sixth century follows the 

maxim that everything that is produced must be consumed and that old things need to 

be replaced by new ones because new is always better. These principles support the 

goal of the World State – economic and consumer prosperity leading to social 

stability. The society is programmed so well that no one needs to be persuaded to 

abide by these rules because the desire to consume is an impulse cultivated in 

children from their birth by many repeated slogans during sleep-teaching. 

“Hypnopedia” known as sleep-teaching brings many advantages to the World State. 

It regulates desire and antipathy of all people and makes better use of sleep which 

would otherwise be useless. “Hypnopedia” is effective method how to transmit 

messages which greatly promote consumerism: “Ending is better than mending” 

(Huxley, Brave New World 44). “The more stitches, the less riches” (Huxley, Brave 

New World 104). Slogans like these directly encourage people to act in accordance 

with consumerist lifestyle – throwing away old and broken things, never trying to fix 

them, never feel any sentimental value, always eagerly awaiting novelties. In Brave 

New World, the tendency that everything must be of use to the last bit goes so far that 

it is applied to all humans even after their death. Since death is perceived as 

something ordinary and no deceased has a grieving family, there are no funerals and 

therefore it is possible to utilize also the corpses to gain phosphorus. “More than 

a kilo and a half per adult corpse. (…) ‘Fine to think we can go on being socially 

useful even after we're dead’” (Huxley, Brave New World 63). Maintaining one's 

dignity after death is irrelevant in this case because dignity cannot be consumed. 
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The success of the society corresponds with the World State's economic 

growth. However, there is a potential danger which might distract people from 

consumption and which need to be abolished or forbidden. One of the things that can 

jeopardize consumerism is culture. Literature, museums, history or religion are 

perceived only as anachronisms, as something that lost its value long ago. To learn 

and to discover through culture might be the way to achieve self-fulfilment for many 

people but not in the twenty-sixth century, not in the society which changed the 

dating system according to Henry Ford – the father of mass production, because “you 

can't consume much if you sit still and read books” (Huxley, Brave New World 42). 

Literature is unwanted not only because it distracts people from consumption but 

also because it can evoke strong emotions which are inconvenient for the World 

State's prosperity. Intense emotions could cause resentment towards the state and 

towards the established principles and thus possibly break the illusion of happiness 

which is essential for the stability. Since strong feelings need to be eliminated, 

people cannot experience unhappiness but also love or passion. In order to keep the 

society stable, it is essential that “everyone belongs to everyone else” (Huxley, Brave 

New World 34). Therefore any kind of strong connection between two people, which 

might lead to desire for family life, is unacceptable and that is the reason promiscuity 

is perceived as a virtue. However, the World State has to offer some kind of a 

substitute for the culture and relationships that bring pleasure to people because in a 

well-functioning consumer society there cannot be a lack of anything. In this case, 

the substitutes are various types of consumerist leisure activities like synthetic music 

and movies called “feelies” that can be perceived with all senses. If anyone still feels 

depressed, there is the drug “soma” which guarantees an escape from reality and 

negative feelings. Actually, this trend of being unable to cope with feelings and 

solving problems with the help of narcotics and pills can be also observed in the 

contemporary society. The fact that it is always easier to swallow a pill than to face 

a crisis is abused by consumerism which is always ready to offer a substitute for any 

kind of deprivation. In Brave New World the development of science caused that in 

the twenty-sixth century drugs are mass-produced and have no side effects which 

makes “soma” a perfect drug and also a perfect consumer product. 
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2.2 England, England 

2.2.1 Merry Dystopia 

England, England can be considered as a dystopian novel since it depicts 

a fictional society of the near future in a not very flattering way. At the same time, it 

contains satirical elements for the purpose of social criticism. This kind of imaginary 

world created by Julian Barnes can be called “a merry dystopia” (Guignery 108) –

a term which cleverly uses an oxymoron to express its absurdity. England, England 

does not represent a fictional world which is supposed to be frightening but which is 

rather ridiculous. Barnes's dystopia does not overflow with scary visions of the 

contemporary society which might serve as a threat for the reader; however, it is 

a world “which is supposed to be perfect but seems, in some respects, to be worse 

than our own” (Guignery 108). Even though the novel does not deal with issues like 

a totalitarian regime, invasion, oppression and manipulation of the society or 

obedience achieved through brutality, England, England certainly does not represent 

a place where most people would choose to live in the future. There does not seem to 

be any imminent danger, yet the world of Julian Barnes is seen as dystopia, which 

raises the question of why England, England can be considered as one of the  

worst-case scenarios for the contemporary society. 

The reason is most likely the danger of the tremendous influence which 

consumerism has gained over people. It is no longer the state, religion or family 

which play the crucial roles in the life of an individual but it is the consumerist 

lifestyle which has the power to shape one's personality. However, consumerism 

does not control only individuals but the whole humankind because it creates the 

vicious circle of demand and supply on a global scale. People have to earn money 

and subsequently have to spend it in order to be able to live according to the 

consumerist lifestyle and to maintain or advance their social status. Companies and 

corporations must always offer novelties to consumers in order to make their 

products and services desirable. This tendency creates the chain of circumstances 

which consumerism benefits from. Julian Barnes noticed this trend flourishing within 

the society at the turn of the millennium. He exaggerated it and applied it as one of 

the themes in his novel England, England. In the interview for The Paris Review 

Barnes said: 
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“You take some of the tendencies that are implicit in contemporary 

Britain, like the complete dominance of the free market, the 

tendency of the country to sell itself and parody itself for the 

consumption of others, the increasing dependence on tourist 

dollars; then you add in one of my favorite historical notions, the 

invention of tradition. You take all this and push it as far as it can 

go and set it in the future” (Guppy).  

The notion that “new is always better” stems from consumerism and the 

lifestyle connected with it. In England, England, it is demonstrated by the fact that 

a mere project develops into a real state which actually thrives. Moreover, people 

start to prefer this artificially created country over the original. On the one hand, this 

might seem, at first sight, as no dystopian feature because visiting and subsequently 

colonizing of the Isle of Wight is a completely voluntary behaviour and nobody is 

forced into it. Therefore, no restrictions of freedom can be observed. On the other 

hand, people are longing to visit or even to live in a place which is an illusion. 

According to the lifestyle of obedient consumers, they choose the brand new 

imitation which was created only with the intention of making money over England – 

a country with one of the richest cultural and historical heritage. “Docile” consumers 

do not care whether the thing they spend their money on is only a fake as long as it is 

a novelty which provides amusement and fun. The society with these inclinations, 

which can be easily observed in the contemporary world, seems to be in a risky 

situation. “When cultural life is redefined as a perpetual round of entertainments, 

[…] when, in short, a people become an audience and their public business 

a vaudeville act, then a nation finds itself at risk; culture-death is a clear possibility” 

(Postman 155 - 156). In England, England, Barnes drives the “culture-death” to 

absurdity which makes the reader laugh rather than to be afraid. However, in the 

society where one of the highest life goals is entertainment, his vision may become 

soon fulfilled. 

2.2.2 History as a Product 

In the dystopian consumer society of England, England, everything can 

become a subject of commodification and a product possible to buy and  

consume – even the history. At least Sir Jack Pitman, the megalomaniac 
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entrepreneur, perceives the history of his own nation as a business opportunity and a 

good product which will sell itself. He and his team actually manage to transform the 

past and also the cultural heritage of England into consumer entertainment and 

therefore into a profitable money-making machine. This idea might seem rather 

absurd but in the world which is controlled by consumerism nothing is impossible.  

In the case of England, England, consumerism takes advantage of the fact that 

memory is quite unreliable and because the past is remembered through memories, 

history can be distorted for whichever purpose. For Pitman's management it means 

that it is possible to turn history into entertainment and to make money on it. In order 

to demonstrate the unreliability of the past in the novel, Barnes applies the 

postmodernist notion that history is not and cannot be objective. Everyone has their 

own point of view and always is, at least partly, prejudiced. As an illustration serves 

the dual perspective of Martha and her Spanish friend Cristina in the matter of 

Francis Drake – the sea captain who became famous for his attacks on Spanish ships 

and ports during the Elizabethan era: 

‘Francis Drake was a pirate’, she said No he wasn't, because she 

knew he was an English hero and a Sir and an Admiral and 

therefore a Gentleman. When Cristina, more seriously this time, 

repeated, ‘He was a pirate’, Martha knew that this was the 

comforting if necessary fiction of the defeated. (…) but even so Sir 

Francis Drake remained for her an English hero, untained by this 

knowledge (Barnes 7).  

History is malleable and so it can be easily utilized for the sake of consumers 

and their amusement. Considering the fact that consumers prefer entertainment over 

knowledge and “to enjoy” over “to learn”, the creators of the Project do not need to 

be worried that the visitors would complain about some historical inaccuracies of the 

attractions such as the re-enacted scenes from English history. Since the main 

purpose of the Island project is to entice visitors to spend their money there, it is 

important to meet their expectations, in other words, to adapt everything according to 

the prism of the customers. “The point is that most people don't want what you and 

your colleagues think of as history – the sort you get in books – because they don't 

know how to deal with it” (Barnes 70). Therefore, to realize the Project and make it 
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lucrative means to “rewrite, simplify and caricature national history” (Guignery 106). 

The quality leisure park has to meet the requirements demanded by the potential 

customers who give preference to shallow entertainment because it is more 

comfortable and does not really require any brain activity. Those who are in charge 

of the Project have to be careful to avoid anything that might indicate education 

which tends to “spoil the fun” because for most people education implies boredom 

and that is not popular consumerist “product”. In consumer society people demand 

amusement and not knowledge, and so a successful business must in the first place 

provide entertainment and pleasure. The Concept Developer of the Project realizes 

that history needs to be made simplified and comprehensible to masses in order to 

become profitable: 

‘So we don't threaten people. We don't insult their ignorance. We 

deal in what they already understand. Perhaps we add a little more. 

But nothing unwelcomely major’ (Barnes 71). 

To get the attention of consumers, it is important to point out the greatness of 

the Project and its qualities by a simple marketing “gimmick” – doubling its name. 

Consequently, people will suppose that England, England must be logically 

something better than the old, dull and ordinary England. However, to attract the 

potential customers is only the beginning. To create a perfect theme park means to 

design it for the comfort of the visitors. Therefore, all the attractions must be 

concentrated in one location. This trend actually transforms England and its cultural 

and historical heritage into one advantageous, Disneyland resembling package.  

The main aim of the theme park visitors is not to educate themselves but to 

fully enjoy their free time and, because of that, the attractions have to meet their 

expectations and be amusing. Naturally, an experienced businessman like Sir Jack 

Pitman does not want to disappoint any of his future customers and therefore he 

actually allows them to suggest what will be included in his mighty English theme 

park. This procedure looks, within the marketing process, quite logical since every 

successful company has to conduct a survey among customers and become 

acquainted with their demands. However, in the case of England, England, it means 

that true English people let the foreign tourists decide what should be considered 

truly English. The desire for the Project's success surpasses the sense of belonging to 
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one's country for the sake of good marketing. “‘If we're giving people what they 

want,’ Sir Jack had insisted, ‘then we should at least have the humility to find out 

what that might be’” (Barnes 83). Subsequently, Sir Jack and his team have to reduce 

the list of the Fifty Quintessences of Englishness proposed by the non-English 

respondents which contains stereotypical items such as the Royal Family, 

Shakespeare, Stonehenge or Marks & Spencer but also hypocrisy, emotional 

frigidity, not washing up and bad underwear. In order to “sell” England, England 

better, it is necessary to cross out all the unflattering and humiliating items “so as to 

retain only the glorifying items of the past, and to make the experience palatable for 

worldwide tourists” (Guignery 108). Satisfied consumers do not need the truth, they 

need to be entertained in the first place. Due to this fact, it is possible for Jack Pitman 

to create a new dimension amusement park which easily trumps most other 

consumerist leisure activities and becomes the dream of every consumer 

tourist – The Very Best of England in one location. 

2.2.3 Original versus Replica in the Consumer Society 

Another theme of the novel which is closely associated with consumerism is 

“the relationship between reality and fiction” (Guignery 114). In England, England 

the reality is represented by England and the fiction by the artificially created theme 

park on the Isle of Wight which becomes much more popular. It may seem absurd 

that anyone would choose the replica over the original; however, in accordance with 

the consumer inclinations, it is the more convenient option. The idealized version of 

England meets the requirements of consumer tourists for several reasons – it is 

a novelty, everything is easily accessible, more comfortable and, most importantly, 

all the attractions are tailor-made for mass tourism in order to provide entertainment. 

In other words, “it gives us the greater frisson” (Barnes 54). It can be easily observed 

in the contemporary consumer society that people “prefer the reproduction of the 

work of art to the work of art itself, the perfect sound and solitude of the compact 

disc to the symphony concert in the company of a thousand victims of throat 

complaints, the book on tape to the book on the lap” (Barnes 53). On the one hand, 

the tendency to give preference to trendy imitations can be seen as a harmless 

development of the society. On the other hand, it brings a degraded impact on the 

original and leads to the fact that authenticity loses its value and meaning. The 

original becomes insignificant.  
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In England, England, Barnes drives this trend to extremes. The relationship 

between England and its replica can be actually considered as a certain kind of 

parasitism in which one benefits from the other and has a detrimental, almost lethal, 

effect on it. The huge success of Pitman's Project, exceeding everybody's 

expectations, goes hand in hand with the decline of the “genuine” England whose 

condition begins deteriorate greatly. Eventually, England, which used to be one of 

the most powerful countries in the world, takes the name Anglia, slowly sinks into 

oblivion and becomes only a shadow of what it once was. It ceases to develop, loses 

its political influence, as well as most of the population, and undergoes an overall 

regression. On the contrary, the “programmed” England, England, originally meant 

to be just an imitation, becomes a real, thriving and independent state. “The world 

began to forget that ‘England’ had ever meant anything except England, England, 

a false memory which the Island worked to reinforce” (Barnes 253). The tendency to 

prefer the imaginary world over reality is also reflected in the fact that the actors 

hired to portray the famous figures completely identify with their roles and reshape 

their identities. The screenplays are no longer needed in a place where a mere 

illusion of reality turns into reality itself.  
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CONCLUSION 

Aldous Huxley's Brave New World can be considered as an ostensible 

consumerist utopia. The people of the World State are perfect, well-programmed 

consumers and there is always a sufficient number of workers and machines 

producing a sufficient number of products. Everything and everybody is useful for 

the sake of society and the state's economic prosperity. The World State offers plenty 

of products to consume and plenty of consumer leisure activities which provide 

pleasure. It seems that no one is missing anything. Yet, there is one thing that the 

World State does not provide – the possibility of choice which is essential to 

maintain one's freedom. In Brave New World it is only the Savage who is able to 

understand this notion: 

‘I'm claiming the right to be unhappy. Not to mention the right to 

grow old and ugly and impotent; the right to have syphilis and 

cancer; the right to have too little to eat; the right to be lousy; the 

right to live in constant apprehension of what may happen 

tomorrow; the right to catch typhoid; the right to be tortured by 

unspeakable pains of every kind.’ (Huxley, Brave New World 212) 

Julian Barnes's England, England represents a dystopian world where the 

influence of consumerism becomes so great that anything can be turned into 

commodity possible to purchase. The people who really benefit from this tendency 

are the powerful business tycoons like Sir Jack Pitman. His mighty Project, which 

seems at first like an act to gratify his ego, is eventually responsible for the decline of 

England. Sir Jack is capable of transforming the rich cultural and historical heritage 

of his native country into shallow consumerist entertainment suitable for masses in 

order to make money and to gain power and recognition. This novel also satirizes the 

society which is so easily fooled by the greedy entrepreneurs who sell fakes and 

make them more valuable and profitable than the originals. Despite the fact that 

England, England is considered as a dystopia depicting a fictional world, Julian 

Barnes admits: “Well, to be honest I think I tell less truth when I write journalism 

than when I write fiction” (Guppy).  

Even though Brave New World was published in 1932 and England, England 

almost seventy years later, both authors noticed the fact that consumerism and 
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consumerist lifestyle do not bring only advantages to society but also a great danger. 

They created dystopian worlds through which they could express their concerns 

about the direction of the modern society. However, the novels do not represent 

typical dystopias. They might seem even idyllic as compared to other imaginary 

worlds of tyranny where an oppressed society is intimidated by violence or 

imprisonment. Therefore, Brave New World and England, England do not have so 

ominous atmosphere. They give the impression of visions depicting rather absurd 

and ridiculous future because they contain satirical elements and do not describe any 

physical brutality. In spite of this, the novels do not cease to be dystopias. 

Due to the fact that Brave New World was written in the first half of the 

twentieth century and England, England at the end of the century, Huxley's and 

Barnes's reflections of consumerism differ in some respects. Whereas Huxley 

concentrates on the ambivalent contribution of technological progress which results, 

besides other things, in mass production and consumption, Barnes focuses on 

commodification and perceives it as the main cause of “culture-death” (Postman 

156). In Brave New World consumption is the fundamental instrument to maintain 

World State's economic prosperity. People are “programmed” by conditioning and 

hypnopaedia to consume and the state is able to flourish only at the expense of 

individuals' identity and freedom. The mass production is driven to extremes while 

applied in the artificial reproduction of humans. England, England does not focus so 

much on consumerism and its impact on individuals but it rather explores the 

consequences of consumerist entertainment which “gets out of hand” and causes an 

overall degradation of culture. Barnes describes the utilization of cultural and 

historical heritage for the purpose of making money and Huxley portrays the world 

where even corpses must be utilized to the last bit for the sake of the society. Both 

novels are concerned with consumerism, although each concentrates on different 

aspects of this phenomenon.  

As already mentioned, the people of the World State are manipulated to act in 

accordance with the consumerist tendencies and therefore their options are extremely 

limited. On the contrary, the imaginary society in England, England is not in any 

way forced to prefer the shallow entertainment of amusement park over the real 

England. Even though the actions of people are completely voluntary and no 

manipulation is implied, they still choose the brand new replica over the original. 
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This trend proves that Barnes perceives the consumerist values and inclinations as 

something already deep-rooted in the contemporary society which does not have to 

be manipulated to consume but which simply chooses to consume. 

In both novels an unwritten law is applied – leisure activities which do not 

provide entertainment or pleasure are useless. This tendency results in the fact that 

cultural legacy becomes an anachronism of no value. In Brave New World culture is 

potentially dangerous because it can distract people from consumption. The World 

State has to offer substitutes for museums and literature such as “feelies” or synthetic 

music and therefore, it is possible to consume and have a good time simultaneously. 

In England, England the cultural and historical heritage is seen only as a business 

opportunity and to make the “product” desirable for consumers, it is necessary to 

turn it into parody providing entertainment. However, consumers do not demand 

only amusement but also comfort. The theme park undoubtedly meets this 

requirement and so does “soma” which guarantees an escape from reality whenever 

life becomes slightly uncomfortable. Both societies actually prefer a mere illusion 

over the reality. In England, England this trend goes to extremes when the actors 

employed by Sir Jack eventually suppress their identities and choose to live the lives 

of the characters.  

Brave New World and England, England depict societies where people live by 

the motto of consumerism which claims that new is always better. In the World State 

this rule is not applied only in industry but also in relationships which leads to the 

fact that promiscuity becomes a new virtue and people have to be artificially 

produced. In England, England this motto concerns mass tourism. Initially, it 

encourages only the tourists to spend their holidays in the amusing park of 

Englishness rather than in England but later this consumerist inclinations affect also 

the inhabitants of England which results in the large scale emigration to England, 

England and subsequently in the decline of former world superpower and its 

political, social and cultural “death”.   

Huxley's and Barnes's works of fiction represent two visions of consumer 

society which can serve as warning signals in the contemporary world. They describe 

the possible extreme consequences of the phenomenon of consumerism and its 

impact on individuals, culture, nations and the whole human society.  
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