
Abstract

Innovation and change are phenomenons any time. Within the scope of the Theory and Prac-

tice of School Management module, the theses deals with management of a specific change, 

namely introduction of school  uniforms into practice.  The theoretical part  of the thesis  is 

based on relevant specialized literature on school management,  marketing strategy, school 

culture and change management. It is completed with available foreign experience and con-

clusions of surveys and research of media image, which is playing an important role in respect 

with the issue. The practical part, i.e. research, provides information and data obtained by the 

author from interviews with management of schools currently introducing school uniforms. 

The research results show that the original expectations have not been met in any of the pro-

jects included. Understanding the cause of this failure, or else, partial success of the projects, 

constitutes an important part of the information summary designed for school headmasters 

considering  introduction  of  school  uniforms.  The  generalized  research  findings  combined 

with theoretical knowledge imply a set of key recommendations introduced in the thesis con-

clusion.


