
Abstrakt (in English): 

 

Thesis deals with the phenomenon of m-commerce. History section briefly describes the 

evolution and significant moments for further development of this segment and its subsequent 

adaptation. It also discusses the types of transactions that are carried out through mobile 

devices and also about technologies that allow for a gradual transformation of these devices 

into multifunctional objects. The fourth chapter deals with the evaluation of practical 

research, which was carried out by me. The research was focused on the typology of 

purchases that are realized by Czech users through their mobile devices (smartphones and 

tablets) in relation to mobile smartphone platform, which they own. 

 


