
Abstract:  

The aim of this thesis is to present the “Socialnomics” theory of Erik Qualman and its form in 

Czech setting. The first part of thesis outlines the terminology of social media and introduces 

several social media that are known world wide. The second part analyzes the theory itself 

including its criticism. The last part of the thesis summarizes the situation in Czech republic 

when speaking of “Socialnomics”. 

 


