A Dotaznik — cesky

MARKETINGOVY VYZKUM IMAGE ZNACKY

Vazeny respondente,
chtéla bych Vas timto poprosit o vyplnéni dotazniku, ktery se tyka marketingového vy-
zkumu image znacky a bude slouzit jako podklad pro vypracovini bakalaiské prace na
Fakulté télesné vychovy a sportu Univerzity Karlovy. Cilovou skupinou vyzkumu jsou
sportovné zalozeni studenti, pokud do této kategorie nespadate, prosim nevypliujte. Ji-
nak budu velmi rada, kdyz se k danym otazkdm upiimné vyjadiite. Tento dotaznik je
anonymni a Vami poskytnuté informace budou pouzity pouze pro potiebu tohoto vy-
zkumu a podle zakona ¢. 101/2000 Sb. o ochrané osobnich udaji nebudou zneuzity.
Predem dékuji za vyplnéni tohoto dotazniku. Prosim vyplite jej do 4. 12. 2011. Simona

Karochova

1. Vénujete se aktivné nékterému z nasledujicich sportu? Muzete vybrat vice moznosti.

e béh

bézecké lyzovani

turistika

cyklistika

jiny sport:

2. Jakou obchodni znacku (znacky) si spojujete s thermo pradlem uréenym pro vyse

uvedené sporty (vSechny dohromady)? (Vypiste.)
3. Preferujete domaci (¢eské) nebo zahrani¢éni znacky?

e domaci
e zahrani¢ni

e zemé puvodu pro mé neni podstatna
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4. Jaky je VAas postoj ke znacce Craft?

e znam a mam rad znacku Craft
e 7znam a nemam k ni zadny vyhranény postoj
e znam a nemam rad znacku Craft

e neznam znacku Craft — > ¢. 16
5. S jakym sportem si nejvice spojujete znacku Craft? Uvedte jednu az t¥i odpovédi.
6. Jaka asociace Vas napadne se znackou Craft? Uvedte jednu odpovéd.
7. Napiste alespon 3 pridavna jména, ktera vystihuji znacku Craft.
8. Dokéazete si vybavit logo znacky Craft?

e ano, bez problémi

e zhruba

9. Vlastnite néjaké vyrobky znacky Craft?

e vice nez 10 ks — > .10
e 6 10ks — > q.10
o1 5ks —>q.l0

e nevlastnim — > .11
10. Pro¢ jste si vybrali vyrobek znacky Craft? Muzete vybrat vice odpovédi. — > q. 12

e libi se mi, design

pro funkcénost produkti

je zarukou kvality

dostupnost na trhu

mam rad tuto znacku

II
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e byl mi doporucen
e jiny duvod:
11. Pro¢ nevlastnite zadny vyrobek znacky Craft?

e nelibi se mi, Spatny design
e dostatedné neplni funkci
e neni dost kvalitni
e je nedostupny (drahy)
e nemam rad tuto znacku
e byl mi nedoporucen
e jiny duvod
12. Ve srovnani s ostatnimi znackami ma znacka Craft

e urcité vyhody; v ¢em?
e nemad 7adné vyhody

e nevim

11



PRILOHA A. DOTAZNIK — CESKY

13. Na stupnici 1-5 ohodnotte vlastnosti znacky Craft:

jecool 12345 nenivibec cool
libi se mi design 12345 design se mi viibec nelibi
vysoce kvalitni 12 3 45 nekvalitni
vysoce funkéni 12345 nedostatecné funkéni
velmi drahd 12345 velmi levna
inovativni 12 345 konzervativni
kreativni 12345 wusedla
profesiondlni 12345 neprofesionalni
zndma 12345 neznamé
uvolnénd 12345 upjatd
predvidatelnd 12345 nepfedvidatelna
zabavna 12345 nudna
sebeironickd 12345 vazna

nezkrotna 12345 umirnéna
14. Oznaéte na pétibodové skile, jak vnimate znacku Craft (tedy, jak ji podle Vaseho
nézoru vystihuji néasledujici adjektiva ¢ vyroky): 1 plné vystihuje ; 2 vysti-

huje; 3 ¢aste¢né ano,Castecné ne 4  nevystihuje; 5 viibec nevystihuje

vzrusujici 12345
provokativni 12345
duvéryhodna 12345
kladouci duraz na dosahovani skvélych vykonu 12345
nabizi produkty zalozené na Spickovych technologiich 12345

nabizi vétsi pohodli nez ostatni vyrobci sportovnich produkta 12345
vzbuzuje pocit aktivniho zivota a zdravi 12345

spojuji tuto znacku s vrcholovymi sportovci 12345

15. Znate né&jakou osobnost(i) / tym(y), ktery znacka Craft podporuje? (Vypiste.)

IV
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16. Jste:

e muv’

® Jena
17. Studujete:

e stiedni Skolu

e vyssi odbornou §kolu

e VS — bakalarské studium
o VS — magisterské studium

e VS — doktorandské studium
18. Vs ¢isty mési¢ni piijem je:

e 0-5 000 K¢

e 5 001-10 000 K¢

e 10 001-15 000 K¢

e vice nez 15 000 K¢




B Dotaznik — anglicky

QUESTIONNAIRE - MARKETING RESEARCH OF BRAND‘S IMAGE

Fellow students,

It would be very helpful if you could complete a questionnaire below concerning mar-
keting research of a brand image which will be used for my bachelor’s thesis at Faculty
of Physical Education and Sport, Charles University in Prague. This research is geared
towards students with a positive attitude towards sport, so if this does not apply to you,
kindly disregard this questionnaire. It is anonymous and the information provided will be
used only for research purposes, so please answer the questions honestly. The last date to
complete the questionnaire is December 4th, 2011. Thank you in advance for your time.

Simona Karochova

1. Do you participate in any of the following sports? You can choose more than one

answer.

e running

e cross-country skiing

hiking

biking

none of the above (which sport do you participate in?)

2. Which brand(s) do you associate with thermo clothing designated for sports men-

tioned above (all together)? (List.)
3. Do you prefer native (Scandinavian) or foreign brands?

e native
e foreign

e the land of origin is not important to me

VI
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4. What is your attitude towards the Craft brand?

e | know and like the Craft brand

e [ know the brand, but I do not have any preference
e | know and do not like the Craft brand

e [ do not know the Craft brand — > q. 16

5. What sport do you relate the Craft brand the most with? (State from one to three

answers)

6. Which association comes to your mind first with the Craft brand? (State only one

answer)
7. Write at least 3 adjectives which you associate with the Craft brand.
8. Can you recall the Craft brand logo?

e yes, without problems
e roughly

e 10
9. Do you own any products of the Craft brand?

e more than 10 items — > .10
e 6-10 items — > (.10
e 1 5items — > q.10
e [ do not own any — > q.11
10. Why have you chosen product of the Craft brand? You can choose more than one
answer. — > (. 12
e [ like the appearance, and/or design
e it is practical

e quality guaranteed

VII
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e availability on market
e [ like the overall brand
e it was recommended (by who and why?)

e another reason:
11. Why do not you own any product of the Craft brand?

e [ do not like it, poor design
e it is not practical enough

e poor quality

it is not available (expensive)

I do not like this brand (why?)
e it was not recommended (by who and why?)

another reason

12. In comparison to the other brands, the brand Craft

e has some benefits; in what way?
e does not have any benefits

e | do not know

VIII
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13. Evaluate the qualities of the Craft brand on the scale from 1 to 5:

cool 12345 not cool
I like the design 12345 I do not like the design
high quality 12345 poor quality
highly practical 12345 impractical
expensive 12345 cheap
innovative 12345 conservative
creative 12345 plain
professional 12345 unprofessional
well-known 12345 unknown
relaxed 12345 prim
unpredictable 12345 predictable
entertaining 12345 boring
self-ironic 12345 serious

wild 12345 restrained

14. How do you find the Craft brand. (how the adjectives and statements correspond
with the brand). Check on the scale: 1 - strongly corresponds ; 2 corresponds;

3 - partly corresponds; 4 - slightly corresponds; 5 - does not correspond at all

exciting 12345
provocative 12345
aggressive 12345
trust-worthy 12345

associated with achieving elite performances 12345
offers high-tech products 12345
higher comfort level than rival brands 12345
increase the feeling of active life and health 12345

I associate the brand to top-level sportsmen 12345

15. Do you know any sportsmen or team(s) that are supported by the Craft brand?

IX
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(List.)




PRILOHA B. DOTAZNIK — ANGLICKY

16. Are you:

e male

e female
17. Do you study at:

e high school
e university — bachelor
e university — master

e university — doctor
18. Your monthly net income is:

e (0-5 000 NOK
e 5001-10 000 NOK
e 10 001-15 000 NOK

e more than 15 000 NOK

XI



C Podrobny prehled vlastnosti znacky Craft

mNorsko mCeska rep.
50% 50% 50%
40% 40% 40%
30% 30% 30%
20% 20% 20%
10% 10% 10%
0% 0% 0%
cool neni viibec cool vysoce kvalitni nekvalitni libi se mi nelibi se mi design
50% 50% 50%
40% 40% 40%
30% 30% 30%
20% 20% 20%
10% 10% 10%
0% 0% — 0%
s s vysoce nedostate¢né A .
profesionalni neprofesionalni funkeni funkéni kreativni usedla
50% 60% 60%
40% 50% 50%
30% 40% 40%
N 30% 30%
20% 20% 20%
10% 10% 10%
0% 0% 0%
draha levna inovativni konzervativni znama neznama
60% 70% 50%
50% Zg:f 40%
9 o
40% 10% 30%
30% ,
o 30% 20%
20% 20% 5
10% 10% 10%
0% 0% 0%
uvolnéna upjata nepredvidatelna predvidatelna zabavna nudna
70% 70%
60% 60%
50% 50%
40% 40%
30% 30%
20% 20%
10% 10%
0% 0%
sebeironicka vazna nezkrotna umirnéna

Graf C.1: Vlastnosti znacky Craft. Zdroj: Karochova (2012)
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PRILOHA C. PODROBNY PREHLED VLASTNOSTI ZNACKY CRAFT

‘ m Norsko mCeska rep. ‘
40% 50%
30%
20% -
20%
10% 10% -
0% - 0% -
pIné vystihuje viibec nevystihuje piné vystihuje vlbec nevystihuje
vzrusujici provokativni
60% 60%
50% 50%
40% - 40%
30% - 30% -
20% - 20% -
10% 10% -
0% - 0% -
piné vystihuje vlbec nevystihuje pIné vystihuje vlbec nevystihuje
davéryhodna dudraz na dosahovani skvélych vykont
60% 50%
50% 40%
409
0% 30% -
30%
0, n
20% 20%
10% 10% 1
0% - 0% -
pIné vystihuje vubec nevystihuje piné vystihuje vibec nevystihuje
pouziva Spickové technologie vétsi komfort nez konkurenéni znacky
60% 50%
50% 40%
409
% 30%
30%
20%
20% - °
10% - 10%
0% - 0%
pIné vystihuje vlbec nevystihuje pIné vystihuje vlbec nevystihuje
vzbuzuje pocit aktivniho Zivota a zdravi spojuji Craft s vrcholovymi sportovci

Graf C.2: Souhlas s vyroky. Zdroj: Karochova (2012)
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