This bachelor thesis focuses on marketing and advertisement in entertainment
industry. In theoretical part the work initially defines entertainment industry
and then analyzes the basic marketing knowledge, with focus on
advertisement. In analytical part the work deals with differences of marketing
in entertainment industry and addresses the key problems in entertainment
industry as well as key problems in advertising. Finally, this work offers a
solution for these problems in form of advertising on thematic events, which is
illustrated on the example of Festival of Fantasy.



