Abstract

Title: Marketing research of the participants” satistacturopean Week of Women in
the years 2009 — 2011.

Goals: Presentation and interpretation of results of margaesearch in the years 2009
— 2011, test hypotheses, recommendations for erganizators according to obtained

results.

Method: Quantitative research in the years 2009 — 201%temriquestioning, analysis

of costumer satisfaction.

Results: Particular discoveries are presented in practicat pf the work, verify
predetermined hypotheses, they are important sowfcanformation for event
organizators and reflect the evolution of partiaifsa satisfaction in the years 2009 —
2011.
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