Abstract:

The objective of this paper is to analyse media representations of Islam in the Czech
media using quantitative analysis and qualitative content analysis of media images as well as the
correspondence between images and spoken text. The theoretical part of this paper describes
the fundamental basis of Islam, its relationship to the Western world and its position in the
Czech Republic. Furthermore, the given section debates the founding knowledge posessed by
the sociology of media in relation to the issue of media representation. The findings will provide
the basis for follow-up research.



