
The Bachelor Thesis “TV Programme as Communication. An Informative Value and Manipulative
Strategy.” is focused on analysis of the informative value and usage of manipulative means in TV
programme. The main source for my thesis was the collected material of thirty pieces of the magazine
called Magazín DNES since 2008 to 2010. 
The aim of the thesis was to check the appearance of TV programme and used methods influencing the
preferences of recipients. 


