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This Diploma Thesis deals with three selected topics of political communication
(Professionalization, Personalization, Negativeness) which are related to the transform of
modern to postmodern political campaigns. Each of the topic is described on the theoretical
base, then the historical development of using this technic by political parties is mentioned,
and finally relevant criticism of this concept (related to the problems of the definition of the
concept, or to the normative reflections on democratic political systém) is noticed.
Comparative analysis of political communication made by Czech political parties in 2010
elections is made to identify the level of using each of three concepts mentioned above. The
result is explicit that political parties in the Czech Republic differ one to another in using
different technics of political communication towards electorate.

Professionalization is taken as an all embracing concept. Its presence in communication of
Czech political parties was proven by multidimensional CAMPROF index. Personalization
and Negativeness are inspected by quantitative content analysis of political advertising
located in five newspapers. Both phenomenons were detected in the campaign of 2010

elections, but parties differ in concrete values.





