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Sociology of Health « Health and media in the social context

Until the middle of the twentieth century, modern scientific medicine had an excellent
reputation as a universally effective institution. In recent decades, however, this idea has been
called into question, because the public has realised that the idealised image of medicine
promised more than it could fulfil. The image of medicine over the past 50 years has changed
significantly and today it is closely associated with other areas, including the environment,
politics and the economy. The thesis is therefore devoted to current issues of health systems,
health information and mass media as a mediator of health information. One reason why we will
criticise modern medicine is that the Czech Republic can not cover all the costs associated with
caring for patients; others will include lobbies in the health sector, and the general difficulty of

comparing the country’s quality of health care and research to other countries.

For the public, the media, playing a major role in the process of the "secularisation” of medicine,
has become the main source of information on health and health care. But the media also has
another function: to direct our attention to health issues and overwhelm us with information
about the ideal of health, but it is almost impossible to live up to these expectations. On the basis
of their ability to create and mass distribute the meanings one usually associates with reality.
Because of the media, we must also perceive health as a social issue. Most electronic media are
loaded with rumours, for which often no one assumes editorial responsibility. Picking out the
right pieces of information in this media flood of news is becoming a new skill that society is

learning to master.

In the final chapter, we analyse the relationship between health-related information and the
media. Compared to other European nations, fewer Czechs use the Internet and online
discussion when searching information about health topics (an analysis of hospital websites
shows us that no medical institutions are able to electronically interact with their patients). The

Czech media environment is still dominated by television, followed by the press.



