The thesis is engaged in business and marketirgnigtion databases about economic
subjects registered in the Czech Republic which arailable on the Czech market. It
monitors the rise and development of databasesemergl, deals with the databases of
businesses and provides an overview of the mosbritaupt providers of information about
companies and their information products. Analyweés selected databases of companies and

describes the practical examples of their usage friarketing manager’s point of view.



